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<== EMIMA 


aoe EEE KES 


Aunt Jemima 
Portion 
Packed 
Pancakes... 


* Exact cost control! 


* Exact quality control! 


* 24 hour profitable 
pancake serving period! 


Now, with Aunt Jemima Portion Packed Pancakes 
you can stretch the profitable pancake serving 
period to any meal of the day, right around the 
clock. The trick is in the portion packet. It holds 
just the right amount for a generous individual 
serving. You simply add water, stir, and pour on the 
griddle. Aunt Jemima Portion Packed Pancakes 
take just minutes from package to customer— 

and you always know your exact cost! 


When you serve Aunt Jemima Portion Packed 
Pancakes your'e sure of fresh pancakes every time— 
the lightest, most delicious pancakes any customer 
could ask for—Aunt Jemima quality, no less. 


If you haven't already put this profit making idea 
to work, now is the time to start. Just ask your 
Institutional Food Distributor about Aunt Jemima 
Portion Packed Pancakes, today. Or write 

The Quaker Oats Company, Institutional Sales 
Department, Chicago 54, Illinois. 
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Camping Zax 


LETTERS FROM READERS 





Complete Address Given 


We are considering adding an Aux- 
iliary Power Plant for camp, and in 


looking through the 1959 Camp Ref- | 


erence Issue and Buying Guide... 
I noticed on page 113 that you list 
D. W. Onan & Sons, Inc., 2721 Uni- 
versity, without giving a city and 
state. I would appreciate receiving the 
complete information. 

Warren L, Kirby 

Campo Fiesta 

Boulder Junction, Wisc. 


The complete address for D. W. 
Onan & Sons, Inc., is 2721 Univer- 
sity Ave., S.E., Minneapolis 14, Minn. 


Articles Put to Use 


In the March issue of Camping 
Magazine you had an aarticle “8 
Things Parents Want from Camp.” I 
think this article is so good that I 
would like to have 175 reprints made, 
if it would not be too expensive, to 
send to all the parents of my camp- 
ers. 

There are always articles in each 
issue of the Camping Magazine that 
we would like put in the job analyses 
we give each of our counselors. We 
always need five copies of each arti- 
cle because we have five copies of 
each job analysis . . . | wonder if it 
would be possible for me to make ar- 
rangements with you to get regularly 
five extra copies of Camping Maga- 
zine. What would this cost? 

Mrs. F. M. Isserman, Director 
Camp Chickagami 
Winter, Wisc. 


A bulk subscription arrangement 
will bring you five copies of the mag- 
azine each issue, at a cost of $3.75 
each per year, instead of the usual $5 
each per year. Total annual cost for 
five subscriptions would be $18.75. 


Trash Disposal 


Each year the wild open regions in 
the public domain are being visited by 
a steadily growing number of vaca- 
tioners. Under the pressure of heavy 
recreational use, the wilderness qual- 
ity is being severely damaged. Man- 
made trash continues to pile up at a 






































shocking rate despite anti-litter cam- | 


paigns. 


Time-honored methods of outdoor | 
trash disposal are no longer effective. | 


H Ow often has it happened to you 

. that you have youngsters out 
on the lake in canoes .. . a flash 
storm looms up .. . you scream 
your lungs out. . . and still you 
can’t warn them! 


With the new “TP” (transistor- 
powered) Audio Hailer, you can 
speak in a normal voice — and 
project your message . . . like a 
harpoon anywhere within a 
half-mile radius! Indispensable in 
emergencies — fire, storm, lost 
campers. 


But besides, you will find dozens 
of every-day, voice-saving uses for 
your Hailer: 


Rig. 
4 Cae 2 he 
ones, 
— be 
#% Big 
; tt 8 ieee 


Audio Equipment Company, Inc. 
P.O. Box 192, Port Washington, New York 


Send on 10-day trial 
[] Audio “TP” Hailer $99.50 


[| Carrying Bag and Strap $17.50 


[|] Check or M.O. enclosed [| Send 
C.O.D. 


(Audio pays postage) 


Ship to: 
Camp 





Address 
City or 
Town 








To Arrive 


(date) 








Announcements and Paging, 
Aquatic sports, Wide-area games, 
Riding, Hiking, Swimming, etc. 


Audio “TP” Hailer is the most 
powerful “one-piece”, portable 
voice system on earth. Yet it 
weighs only 5% Ibs., runs on low- 
cost flashlight cells. Use it any- 
where — NO external connections 
whatever! 


10-Day Trial 

Try a “TP” Hailer at your own 
camp—BEFORE you decide. Find 
out why hundreds of camp direc- 
tors “would be lost without a 
Hailer”. If you can part with yours 

. after using it for 10 days... 
simply return undamaged, for full 
refund without question. Mail cou- 
pon below, to Audio Equipment 
Company, Inc., P. O. Box 192, 
Port Washington, New York, (or 
send for free brochure, first, if you 
prefer). 


7 AILER 


transistor -powered 


PORTABLE MEGAPHONE 


Amplifies speech 2,000 times! 


It is understood that | may return 
this equipment undamaged, within 


10 days, for immediate full refund. 
[_] Send free Brochure only 


Name 





Camp 





Address 
City or 
Town 
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| 0)” Season! 
TRAIL PACKETS" 


from SEIDEL 
YOUR HEADQUARTERS FOR 4] ] CAMP FOODS 


The original and still unequalled! 
Approximately 20 million Trail 
Packet servings sold to date. Now 
used on every continent — including 
Antarctica. Your choice of 40 differ- 
ent items (meat items listed below) 
in individual or multiple packs. Con- 
venient! Tasty! Nutritious! Economi- 
cal! The camp food that builds good 
will as it satisfies outdoor appetites! 


Seidel’s CAMP SERVICE DIVI- 


SION also offers beverages, prepared 
baking mixes, desserts, extracts, ic- 
ings, toppings, meringue, meat prod- 
ucts, and canned chicken, fruit pre- 
serves, sauces, soups, etc. Send for 
your 1959 Cost Per Serving Chart; 
Product Resume; Trail Packet 
Guide. Samples to Camp Directors 
and Dietitians on request. 


Quality Foods Since 1890 


Beef Mulligan e Beef Spaghetti 
Dinner e Beef Veg-A-Rice Dinner 


For the first time anywhere |! 
Convenient Trail Packets chuck 


full of flavorful meat! 


Satisfy 


your meat hunger now with every 
tasty morsel, . . U.S. Government 


inspected and approved. 


Cost per 


serving as low as 21¢ for a large 


8-ounce portion. 
List, etc., now. 
7) >a) 41°) | Se ee) 
1245 W. Dickens 


Write for Price 


INC. 
Chicago 14 


E.svern Ot.,ice: 42 Lispenard Street, New York 13 


The advice, “Bury flattened cans, 
glass, foil, and other unburnables in a 
deep hole,” can result in severe dam- 
age to the wilderness terrain. 

The National Park Service has reg- 
ulations against the probing for worms 
in meadows of national parks and 
against digging up plants and shrubs. 
In the light of these prohibitions, how 
is the digging of can holes justified, a 
practice which also disturbs the biota? 
The unsightly pits are often eroded by 
rain and spring thaw and the contents 
unearthed by burrowing animals. The 
damage these excavations cause to 
plant communities seems to prove this 
burying technique never was wise. 

A Sierra Club work party in one 
week last summer collected three tons 
of cans and other rubbish at a trail 
center of the Sequoia-Kings National 
Parks. Volunteers stumbled over cans, 
foil, glass, worn-out clothes and other 
debris. The meadow lake shore was 
pock-marked with trash holes, and 
half-rusted tin jutted through the raw 
soil. 

Clearly the burying technique is in- 
adequate. Sierra Club posters tacked 
at the main camp spots read: “You 
CAN take them with you. An empty 
flattened can weighs less than a full 
one and takes less room. A can’s best 
way out of the Sierra is the way it 
came here in your pack or kyack.”’ 
Substitute all wild land for “Sierra” 
and include all unburnable trash in 
the above advice. The evidence shows 
that any other procedure leads to the 
abuse and destruction of wilderness 
values. 

Frederick Eissler, Chairman 
Sierra Club Anti-Litter 
Committee 

Santa Barbara, Calif. 


Sharing Information 

It has been my observation that too 
many real campers don’t share their 
knowledge and experiences . 

Let me encourage those who have 
something to say to say it. I, for one, 
am interested in hearing it. 

William H. Crutchfield 
Florida ACA 


Outdoor Bowling 
We are wondering whether you 
have ever heard of “outdoor bowling” 
and any camps that have this activity. 
The idea interests us and we would 
like to include it in our program. 
Would there be any book in which 
mention may be made of this? 
L. Franklin Mayerson 
194 Riverside Drive 
New York 25, N. Y. 


Hope some of our readers will 
write you, Mr. Mayerson, and give 
you more information on “outdoor 
bowling.” —Ed. 
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your 
Campers arrive... 
immune 





poison ivy 
and 
poison oak! 


TABLETS 


Plan now with parents 


to give 

their children 
summer-long 
immunity with 
Aqua lvy Tablets 
taken before 
the 

season 

Starts! 


ee oe ~™ 7 
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WRITE TO DEPT. CM 


HERE IS OUR “PLAN FOR PARENTS” 


Mail, with your pre-season letter to parents, our 
pamphiet giving all the facts about AQUA IVY TABLETS. 


We supply these pamphiets, with your own 
camp imprint, at no cost to you. 





The pamphiet gives clinical evidence as to the 
effectiveness of AQUA IVY TABLETS as a poison ivy and 
poison oak preventive. Camp parents can buy these 
tablets at any drug store without prescription. 


Write today for your supply of these ‘‘Plan for Parents”’ 
folders and for complete medical data about 

AQUA IVY TABLETS for your camp physician. Just tell us 
how many folders you need and give us imprint instructions 
(your camp name and that of your camp director). 


Make this a ‘‘no-poison-ivy’’ season at your camp. 


SYNTEX CHEMICAL CO., INC. 
10 East 40th Street, New York 16, N, Y. 
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BOOKS FOR BETTER 








The Golden Book of Nature Crafts 

By John R. Saunders, The Golden 
Press, Inc., 630 Sth Ave., New York 
20. 

A book for young people to read, 
it suggests things for them to do with 
nature and offers ideas to stimulate 
nature study. It tells how to collect 
and how to make things from natural 
resources. Simple tools and equip- 
ment and step-by-step directions for 
each activity are covered. The book 
is illustrated with many color photo- 
graphs and diagrams. 


Seaweeds at Ebb Tide 

By Muriel Guberlet, University of 
Washington Press, Seattle 5, Wash., 
$3.50. 


START SAVING THIS SEASON Although this handbook for ama- 


teurs is specifically concerned with 
with UniMac Laundry Equipment Pacific Coast seaweeds, there are only 
slight variations from major types of 
° ° c I3e ' ‘ ‘ > ye 
SAVE TIME — UniMac, the revolutionary washer-rinse-extractor combination, eliminates long lgae found ” a aca agian waters on 
distance hauling of laundry and the delays, counting and checking of commercial service. United States coasts. It will therefore 
UniMac’s wash-rinse-extraction is thorough and fast. Tumbler drying time is cut in half. be of interest to seashore camps of 
Speed of operation reduces the supply of clothing and linens required by campers and makes; east and south, as well as the west. 
camp schedules more flexible. 
SAVE MONEY — UniMac eliminates the expense of commercial laundry service. There are no Fee Charging in 


eee lef | fs shout 20¢lal Agency Resident Camps 
‘ - eas ithou : 
UniMac’s rugged construction assures trouble-free operation season after season w By Se eanennis Department, The 


agg ean oaa Community Council of Greater New 
UniMac uses less in utilities and supplies than other type washers. York. 44 FE. t 23rd St Ni, - York 
UniMac is easy to operate. At many camps junior counselors do the laundry along with - | 76 “ast £5r " ew or 


other duties. >? ; ; 
[his study brings out the wide di- 

Choose from several UniMac for itself out of savings! vergence of policy in fee charging by 
models and solve your laundry | social agency camps and advocates 
problems. UniMac gives years of Get All the Facts—WRITE Dept. CM 59 development of a community-wide 


ical ith practicall : : 
te eer ae e | standard of fee charging practices 
no maintenance. Processes up to 


120 Ibs. per hour. Heavy duty nl ac | toward full use of potential income 
electrical. and plumbing connec- | and elimination of inequalities. 
tions provided for easy and in- Company 
aa. pe meaeer Place, N.E. © Atlanta 6, Ga.| Talks for Children on 
| _ Christian Ideals 
By Dr. Julius Fischbach, Abingdon 
Press, 201 8th Ave. S., Nashville 3, 


in Me Fast, Eas | Tenn., $2.25. 
ruse ¥ ETAL PIERS / y — these talks the author translates 
(i ee ee 


Season after season, UniMac pays 








* 

...installation abstract ideals, such as love, kind- 
. ss, and obedience, into simple and 
© 314'- 4’ - 6’ Widths noe = : esses 

: ‘ concrete images a child can compre- 
° 8'- 10° Sections | hend and relate to everyday living. 
© Steel Members _ The stories are derived from biogra- 
® Rigidly Braced | phies, mission fields, nature, and the 
© Completely Safe _ experiences of a junior church school 
class. 





Send for Catalog 


WISCONSIN | By George A. Willoughby, Chas, 
MARINE CO. __ A. Bennett Co., Inc., 237 N. Monroe, 


LAKE MILLS, WIS. | Peoria, Ill. | | 
The book opens with suggestions 
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General Crafts 























AMPING 


for setting up a general crafts shop 
and gives a scale drawing of a lay- 
out. Succeeding chapters cover De- 
signing and Planning, Model Making, 
Casting, Plastic Crafts, Ceramics, 
Wood, Metal, and Leather Craft. 


Reaching Out In Recreation 

Published by School of Education, 
Dept. of Health, Physical Education 
and Recreation, New York Univer- 
sity, New York 3, single copy 20¢, 
quantity prices on request. 

A guide in human relation tech- 
niques for leaders of _ inter-racial 
groups, this pamphlet describes 14 
real-life problem situations and tells 
what the group leader did to solve 
them and how they worked out. Some 
guiding principles for leaders and a 
short bibliography of human relation 
resources are given. 


Camping Beyond Tomorrow 

By L. B. Sharp, United Community 
Council, 137 E. State St., Columbus, 
Ohio, $1.50. 

This survey of agency camps was 
made for the Community Chest of 
Columbus and Franklin County. Parts 
that will be helpful to camping people 
in general are the summary of evalua- 
tions based on camp visitations and 
the recommendations and suggestions 
for recruitment, day camping, decen- 
tralized camping, layout and develop- 
ment of camps. 


Boys’ Life Treasury 

Simon and Schuster, Inc., 630 Sth 
Ave., New York 20, $4.95. 

This anthology contains a selection 
of the best stories and articles that 
have appeared in Boys’ Life, the offi- 
cial magazine of Boy Scouts of Amer- 
ica. There are sports stories, detec- 
tive and adventure tales and humor- 
ous pieces. 


Start ‘Em Sailing 

By Gordon C. Aymar, The Ronald 
Press Co., 15 E. 26th St., New York 
10, $4.00. 

Designed to teach a novice how to 
sail a small boat, this book gives in- 
struction in_ knot-tying, essential 
equipment, use of gear, actual opera- 
tion of the boat, what to do in emer- 
gencies, rules and signals, and care of 
the boat. 
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COPPER SULFATE 


Cleans Your Camp Lake 


It kills the algae responsible for the unpleasant odor 
and uninviting appearance of your waterfront. It 
also makes the water taste better. 

Small amounts of Triangle Brand Copper Sulfate 
destroy this algae, often in a matter of hours; it is 
one of the safest chemicals used to control plant 
growth in ponds and lakes. 


GRAS th RN 
>) ae 2, 
. 


Triangle Brand Copper Sulfate comes ready to use 
and you can apply it for little more than its cost. 

A 32-page booklet, “Controlling Plant and Animal 
Pests...etc.” shows you how simple and economical 
it is to give your campsite waterfront a clean, fresh, 
inviting look with Triangle Brand Copper Sulfate. 
Write — 


PHELPS DODGE REFINING CORPORATION 


300 Park Avenue, New York 22, N. Y. 











e Easy to Erect 
© Economical 
@ Popular with Campers 
Pre-fabricated in panels, 
with doors and windows 
instailed; can be erected in 
@ minimum of time with low labor costs. Logs and splines are treated tor moisture and 
termite resistance, and factory-caulked. All designs have been developed in cooperation 
with various camping organizations. | 
Ait WRITE TODAY 


UNIVERSAL HOMES, INC. FOR OUR 
271 FIRST STREET MILAN, MICHIGAN CATALOG 




















New 
Books 


Creative Nature 

Crafts 

a new book by 

R. O. Bare, Program 
Director, Elmira Neighbor- 
hood House, Elmira, N. Y. 
This book 


and detailed 


to add to 
camping 
pleasures 


contains 150 pages of ideas 


direcuons for using inex- 
pensive materials found in the woods and 
helds of 


organizations 


America in craft programs of 


with memberships in any 
age grouping between 6 and 100. 
Copyright 1959: 5% x gy,” size; 12] 


pages; photo offset; spiral bound; illus- 


trated. $2.50 


Talks for Teenagers 

a new book by 

Emity H. Wetcn, former 
President of A.C.A. 


The underlying purpose of these talks 1s 
to stimulate in the minds of young people 
an awareness of their inevitable character 
development and the part that they, them- 
selves, must play to insure the right de- 
velopment. 

Copyright 1959; 5! 


offset; spiral bound; illustrated. Price open. 


x 84%” size; photo 


Treasured 
Camping Companions 


Keeping Idle Hands Busy 

by Marion R. Spear, Western 
Michigan College of Education 
The purpose of this book is to stimulate 


work 


served out their usefulness and are about 


creative with materials that have 


to be thrown awav. 
1950: 5% x 84%” size: 100 


ph To ¢ ofl set; 


Copyright 


pages; spiral bound; illus- 


trated. $2.25 


Games for the Elementary 
School Grades 

by Hazer A. Ricnwarpson, 
Texas Woman’s University 
There are 137 individual games printed 
on pocket-size, 4 x 6-inch cards and en- 
closed in a sturdy, fiber wallet with tape 
ties. 


4 


Copyright 1951; 4 x 6” size; 160 cards; 


photo offset; fiber case. $2.50 


To place your order, or for 


additional information, write to— 


Burgess Publishing Co. 
426 South Sixth Street 
Minneapolis 15, Minn. 
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Makes 100 pounds of 
Pure SCOTSMAN ICE! 





@ Here’s how to solve high ice costs—invest in 
your own SCOTSMAN Ice Machine! For just a few 
pennies you can make ice for any purpose. Your 
SCOTSMAN Ice Machine is always available. There’s 
no waiting for ice, no delays in delivery. Day or a oy 
night you can have as much ice as you need at an sleet 21 
economical price! 
Choose from 8 Super Cubers or 24 Super Flakers, 
ranging in capacity from 100 lbs. a day to 4500 Ibs. 
daily! ScoTSMAN has the model to fit your needs 
exactly. Remember—if you use ice, you need an PERE 
opacities 


automatic SCOTSMAN Ice Machine! from 100 Ibs. 
to 4500 Ibs. 








Make your own SCOTSMAN ice for as little 
as 8¢ per 100 Ibs! Send for FREE 44-page 
booklet, ‘‘How To Use An Ice Machine."’ 


NAME 





2 
Be 


Fae 
& 


é 


Cc 


ADDRESS 





CITY STATE 








MAIL TO: SCOTSMAN ICE MACHINES 
A U T O Mi AT i Cc I Cc E Mi AC Hi i N E S Queen Products Division, King-Seeley Corporation 
World’s Largest Line + World’s Largest Sel/er : 495 Front Street, Albert Lea, Minnesota 
EXPORT OFFICE: 56 Beaver, New York, New York 
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PHYSICAL FITNESS 


W° HAD ALWAYS been inter- 
ested in physical fitness at 
Camp Becket, or so it seemed as we 
flipped through photographs of past 
years and noted the many shots of 
pre-instruction calisthenics by classes 
in landsports and swimming. 

Then there were the carefully al- 
ternated periods of activity and rest, 
expertly planned menus, physical ex- 
aminations, health checks and infirm- 
ary procedures, regulated sleeping 
hours, work periods, hikes and rugged 
canoe trips, all designed to contribute 
to the physical fitness of the entire 
camp community. 

We also had proof that our health 
objectives were being met to some 
degree. The generous remarks of 
happy parents as they arrived to take 
their campers home after a month or 
two in the Berkshires affirmed this: 
“My, how Johnny has grown! I hard- 
ly recognized him;” “What do you 
feed these boys, Grow Pup?;” “Boy, 
what a grip my kid’s got;” “Billy says 
he carried a canoe all by himself. Is 


10 


Don't Overlook Your 


that true?” Satisfied parents and hap- 
py campers, all expressing a sense of 
well-being and satisfaction in one way 
or another. 

But still the nagging question per- 
sisted, as it does with all camp di- 
rectors, How much does camp really 
contribute to the physical fitness of 
youngsters, over and above the nor- 
mal expectancy of growth during the 
summer months? How do We get at 
such information without expensive 
equipment and testing devices, to say 
nothing of personnel, time, etc.? 
Aren't we _ possibly assuming too 
much for camping? Are we doing our 
best? 

A chance conversation with a col- 
league who heads the physical edu- 
cation program of the New England 
Area YMCA suddenly gave us the 
spark of an idea as to how we might 
get our answers. And better yet, it 
moved us to action. 

We had been shocked, in an aloof 
sort of way, by the statistical report 
made to President Eisenhower back 


in 1955 which caused him to call a 
special conference to determine what 
could be done about the physical 
“unfitness” of American youth. We 
had also heard the rumblings of the 
special National YMCA Fitness 
Clinic held in December 1955, as 
well as the President’s Conference on 
Fitness of American Youth held in 
June 1956. These conferences, along 
with others, had served as _ spring- 
boards in arousing American public 
interest in the problem revealed to 
the President by the Kraus-Weber 
tests of minimum muscular fitness. 
These clinical tests, administered over 
a 15-year period to thousands of 
youngsters, revealed that 57.9% of 
U.S. youngsters tested for physical 
fitness failed one or more of six tests 
for muscular strength and flexibility 
while only 8.7% of European young- 
Sters failed. 

Our aloofness about all this had 
been motivated by the smug attitude 
that this, after all, was the problem 
of physical educators. And yet, camp- 
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ing has laid claim to such objectives 
almost from the very beginning. The 
conversation with our colleague, plus 
careful reading of the official reports 
of the YMCA Clinic and the Presi- 
dent's Conference, led us to believe 
that all of us, especially camping peo- 
ple, have a contribution to make in 
this field. 

After clearing the idea with our 
camp committee, we determined to 
run a pilot study during the 1958 
season. Many ideas were gleaned 
from reading and discussions with 
physical educators and camping 
friends. We finally decided to con- 
duct a fact-finding study on the effec- 
tiveness of our present program, with 
no attempt to launch a stepped-up 
or remedial program the first year. 
We also concluded that _ public 
opinion is most important to the suc- 
cess of this project, and _ parental 
understanding and assistance is_ ab- 
solutely essential. 

After a study of about 15 physical 
fitness tests of various organizations 
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Camp’s Responsibi 


ity 


including the armed services, we de- 
cided to use the Kraus-Weber Test 
for several reasons: 

|. It tests minimum muscular fit- 
ness, whereas virtually all others test 
maximum strength and ability. 

2. It is a non-equipment test, easily 
administered by comparison. 

3. It is better known because of 
recent publicity. 

4. It has proved most dramatic 
and effective in arousing public in- 
terest. 

5. It establishes a level below which 
a danger signal is indicated, and peo- 
ple will take heed (we hope) and act. 

6. We wanted to know how camp- 
ers compare with the averages already 
established by the Kraus-Weber Test. 

Thus, with the enthusiastic assis- 
tance of two members of our camp 
staff who are physical educators on 
the high school and college levels, 
we familiarized ourselves with the 
Kraus-Weber tests and testing tech- 
niques. We prepared the necessary 
record forms and agreed on the time 


By Vern O. Harper 


and place of testing in relation to the 
total process of camper entry and 
orientation to camp during the first 
three days. 

Since we wanted to check the 
status quo of each camper as he 
entered camp, no advance warning 
was given, no warm-up or prepara- 
tion was conducted, and no expla- 
nation was given to campers before, 
during or after the tests were admin- 
istered. Scores were not divulged and 
campers did not know they were 
going to be retested at the end of 
their four-week or eight-week stay in 
camp. So far as they knew, this was 
just another phase of checking in. 

Thus, the conditions were main- 
tained for as objective a testing pro- 
gram as we knew how to operate. 
[he same man conducted all the test- 
ing, both at beginning and end of the 
season, with help of several of his 
staff. He made all judgments and 
entered all scores. There were no 
extra program features, special ac- 
tivities or physical fitness emphases 





this season that had not existed in 
previous seasons. Had we increased 
our emphasis in this area, it would 
have negated our effort to learn 
whether or not our normal program 
was sufficient to help youngsters to 
meet at least the minimum standards 
of physical fitness. 

The results of the testing were ex- 
tremely interesting to us. 354 boys, 
ages 9 through 16, were tested. Of 
the 241 campers who opened the 
season, 38.2% failed one or more of 
the six simple tests, and many more 
were barely able to pass. Of those 
who went home after the first month, 
the failures were reduced to 13%. 
Of the 113 who entered camp at the 
beginning of the second month, 
31.9% failed to pass. Of this group, 
plus those boys who remained for 
the entire season, the failures were 
reduced to approximately 7% at the 
end of the season. 


Study’s Significance 


The significance of our study may 
be interpreted in many ways, but a 
few facts seem obvious: 

|. Our youngsters are much too 
soft; many of them cannot even pick 
up or hold up their own weight. 

2. Since the Kraus-Weber tests are 
only minimum muscular strength and 
flexibility tests, it is no particular 
honor to pass them without a great 
deal to spare. Many of our campers 
would have been hard pressed to have 
done much more. 

3. Fewer second period campers 
failed than those fresh out of school. 
The stepped-up physical activities of 
summer months are apparently good 
for youngsters. They benefit from it. 

4. Since there was no “extra” 
effort to prepare our campers for 
passing the tests at their departure, it 
would appear that active participation 
in a normal camping program is very 
much to one’s advantage, though not 
enough for many. 

Here is where our colleague, the 
physical director, steps in to further 
interpret the significance of our ex- 
perience and to sound a warning. In 
his opinion, participation in our “nor- 
mal” program, by the campers who 
failed the first test, benefited them 
primarily because of the warm-up 
exercises which are normal procedure 
in our landsports and swimming 
classes. He feels that a camp which 
does not have regular warm-up pro- 
cedures, including exercises designed 
specifically for flexibility, will not 
have as good results as we had. 

Our testing was followed up with 
a verbal report to some 225 fathers 
who spent a weekend in camp, and 
a letter to all parents explaining the 
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project and encouraging them to use 
the Kraus-Weber tests as a basis for 
setting up a physical fitness program 
for the entire family. The fathers ex- 
pressed much interest in the tests and 
enthusiasm for an increased emphasis 
in physical fitness. Needless to say, 
they were shocked at the number of 
original failures. None were notified 
of their own sons’ failures. They 
knew that one out of three had not 
passed and they were encouraged to 
follow up at home with the guidance 
of a physical educator. 

Nevertheless, we are convinced that 
organized camping has a very signifi- 
cant contribution to make in the field 
of physical fitness and, because of its 
expressed purpose for existence, it Is 
obligated in such a way as to make 
it imperative for camp operators to 
seek out and employ the most ef- 
fective methods. 

Modern transportation, conveni- 
ences and popular concepts of recrea- 
tion are actually handicaps to the 
physical fitness of growing youth. 
Activity with proper exercise is as 
essential as proper food and medical 
care. The Kraus-Weber Tests have 
been used merely to interpret the 
need and to motivate interest in a 
program of self-help. If you desire to 
use them here they are: 


Kraus-Weber Tests 


1. Lie on back, legs straight, hands 
behind neck, feet held by examiner. 
Roll up into sitting position. Tests 
abdominal and loin muscles. 

2. Lie on back, Knees bent, hands 
behind neck, feet held down by ex- 
aminer. Roll up into sitting position. 
Tests abdominal muscles. 

3. Lie on back, hands behind neck. 
Keeping legs straight, lift heels about 
10 inches from floor and hold for 
10 seconds. Tests loin and lower ab- 
dominal muscles. 

4. Lie face down, hands _ behind 
neck, feet held down by examiner. 
Raise head and trunk off floor and 
hold for 10 seconds. Tests upper back 
muscles. 

5. Lie face down, hands under 
head, upper back held down by ex- 
aminer. Keeping knees stiff, raise legs 
off the floor and hold for 10 seconds. 
Tests lower back muscles. 

6. Stand, feet together, knees stiff. 
Bend over slowly until fingers touch 
floor and hold for at least 3 seconds. 
No bouncing or warmup. Tests back 
and hamstring muscles for flexibility. 

In planning our physical fitness 
testing and program we found these 
resources very helpful: 

“Fitness of American Youth,” a 
report to the President of the United 
States, U.S. Printing Office, 25¢. 


“National YMCA Fitness Clinic,” 
291 Broadway, New York 7. 

“Hypokinetic Disease: Role of In- 
activity in Production of Disease,” by 
Dr. Hans Kraus, Institute for Physi- 
cal Medicine & Rehabilitation, Belle- 
vue Medical Center, New York Uni- 
versity, New York City. 

“Journal of Health, Physical Edu- 
cation and Recreation,” September 
1956, September 1957, January 1958, 
AAHPER, 1201 16th St., NW, Wash- 
ington 6, D.C. 

“National YMCA Athletic Achieve- 
ment Program” (Boys’ Section), As- 
sociation Press, 291 Broadway, New 
York 7, $1.50. 

“How to Keep Fit and Like It,” 
by Arthur H. Steinhaus, Ph.D., Dart- 
nell Corp., 4660 Ravenswood Ave., 
Chicago 40, 50¢. 

Bonnie Prudden, member of the 
President’s Council on Youth Fitness, 
spoke to the Region I convention at 
Boston. She did an outstanding job 
of interpreting the need for better 
physical fitness and demonstrated 
ways in which camps can contribute 
to this cause. Miss Prudden prepared 
a “Camp Physical Fitness Manual,” 
a companion piece to her “Basic Ex- 
ercises No. 1,” to assist camps in 
making their programs more effective 
in terms of fitness. 

As a result of Miss Prudden’s pre- 
sentation, New England camps de- 
cided to run a pilot project on Physi- 
cal Fitness in Camping during the 
1959 season. Records will be com- 
piled from forms provided in_ the 
manual, and a report will then be 
made to the camping movement. Any 
camp wishing to participate in this 
project and to assure itself of what 
it is doing in this matter for its own 
constituents, is most welcome to join 
us. The “Camp Physical Fitness 
Manual” ($1.00) and “Basic Exer- 
cises No. 1” ($2.00) are available at 
the New England Camping Associa- 
tion office, 110 Tremont St., Boston, 
Mass. Please include 25¢ for postage 
and handling. 


1959 Plans 


We have some ambitious plans for 
Camp Becket’s physical fitness pro- 
gram beginning with the 1959 season. 
We want to eliminate all failures in 
the tests and to increase the fitness of 
those who are already above the 
minimum standards. We know that 
the program will have to be fun, if 
we expect campers to tackle it. 

How about your camp? 


—Mr. Harper is director of Camp 
Becket-in-the-Berkshires and Asso- 
ciate Secretary of New England 
Area YMCA. 
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Camping Conversation 


Keeping in Touch with Parents 


During the Camp Season 


This month’s Camping Conversation was participated in 
by Miss Annabeth Brandle, of the Sherwood Forest Camp- 
ing Service, St. Louis, Mo.; Ralph Roehm, of the New 
York YMCA camping program; Jerald B. Newton, di- 
rector of Camp Pinnacle, Lyme, N. H.; and Mrs. Mary 
Galloway of Camping Magazine’s staff. They were inter- 
viewed by Miss Marjorie Hicks, Managing Editor of 
Camping Magazine. 
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Miss Marjorie Hicks—How important is it to keep parents 
informed on what campers are doing and how they are 
coming along? 


Mr. Jerald Newton—I think the evidence shows this is 
very important to help form parent attitudes, This contact 
is important to camp also, to give knowledge of the camp- 
er’s background and where the child is in his development 
process so the camp can supplement and help him round 
out his total growth pattern through camping. Naturally, 
parents want to know how this is happening. 


Miss Annabeth Brandle—What are parents most inter- 
ested in learning about their youngsters? 


Mr. Newton—If they are parents who have a child at 
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camp for the first time, or at a considerable distance away 
from camp, they want to know first if he is safe at camp, 
and if he is happy or homesick. So the first report ought 
to be a reassuring letter, either from the child himself 
or the counselor or camp, even if it’s only a simple form 
saying the child has arrived safely. 


Miss Brandle—We have a mimeographed card for young- 
sters to fill in. We know they are so eager to get out and 
do things they wouldn’t sit down and write a letter. We 
collect the cards before they have their first meal at camp 
and get them in the mail immediately. 


Mrs. Mary Galloway—Speaking as a parent, | think that 
is a wonderful idea. We have received such a card, very 
quickly after the child ,arrives at camp, and it’s very re- 
assuring. 


Miss Brandle—Along that line, we noticed an interesting 
thing when we introduced school camping. Parents were 
very apprehensive because their youngsters hadn’t been to 
summer camps at all and they had no idea what camp is 
like. So we took them to our camp on the outskirts of 
St. Louis. They went all through the cabins, and an amaz- 
ing thing was that the mothers tried the beds! I think 
sometimes camp directors wonder why parents aren’t satis- 
led and think they should have more confidence. But we 
should put ourselves in the parents’ place to realize their 
little fears. 


Mr. Newton—I don’t think it’s surprising parents feel that 
way when we consider how long parents are in the pro- 
cess of establishing a home and the child’s relationship. If 
camps remember this, it’s more possible to identify with 
parents’ viewpoint. 


Mr. Ralph Roehm—On the idea of notifying parents im- 
mediately, we do that in a slightly different way. The camp 
notifies our office in town as soon as buses are in and 
everyone is safely in camp, and we have typewritten cards, 
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already prepared, to drop in the mail as soon as we have 
word from camp. Of course, this doesn’t take the place 
of the child’s writing home, and we don’t assume it does. 
Very shortly then, the camper writes. The way we handle 
that, to make it universal, is that his note is admission to 
the feature movie. 


Mrs. Galloway—How often do you have the movies—in 
other words, how often are campers required to write? 


Mr. Roehm—Once a week. We've had a few boys to 
chisel a bit by sealing envelopes with blank paper in them. 
So now we ask them to leave them unsealed. 


Mr. Newton—That shows boys are pretty much the same 
all over. In my first counseling experience, years ago, I 
was called in by the director to read a letter from the 
parents of a boy who had taken a chapel program and 
written on it, “Love, Bill.” I had thought, being a novice 
in counseling, that he’d done an awfully good job and 
written a thick letter! That illustrates the point that some- 
one has to check during season and help campers answer 


questions parents may have. [ 


Miss Hicks—How about reports to parents by counselors 
or directors? Letters from campers are important, but are 
parents interested in a more mature report or an out- 
sider’s report. Ralph? 


Mr. Roehm—Since we require from each parent a rather 
comprehensive form giving background information, we 
think we should make a final report. In the beginning we 
set up individual objectives for each camper based on all 
the information we can gather. Counselors try to accom- 
plish these objectives—learning to swim, learning to eat 
certain things, learning to get along with other boys, etc. 
Then at the end of season, a typewritten report is made 


up by the cabin counselor and checked by the unit director. 
The camp director signs it along with the counselor. This 
report goes to the home at the end of camp season. Of 
course, when a boy is ill or has an accident, we either 
write, telephone or telegraph. Other that that, we do not 
do any reporting during season. 


Mr. Newton—Our Camp Pinnacle would be representa- 
tive of many private camps that have youngsters for eight 
weeks. We send parents every two weeks a progress report 
on what is happening at camp ard how the boys are get- 
ting along. In my experience as counselor, social director, 
and now as owner-director, I’ve seen many ways of doing 
this. We find that the counselor is the best one to report 
to parents, because he is most closely associated with the 
camper and ought to know most about him and his de- 
velopment. 

Counselors use a printed form for these bi-weekly re- 
ports as an outline and write personal notes under each 
heading. First heading is health, the second is adjustment 
—social adjustment to camp and to group. Third is camp 
activities. Then, as we judge growth and development, we 
feel what a camper does with his leisure time may be as 
indicative of his maturing as anything else, so there’s space 
for reporting on that. 

From preliminary questionnaires we make a thumbnail 
sketch of each camper for the whole staff. Counselors re- 
port to parents on progress according to their requests, 
whether in skills or in social development. The last item 
in the report is for the counselor to write whatever he has 
to say in a personal vein. 

These reports go to unit leaders for checking. Since 
we have mature men as unit heads, some married and 
many with children, the director sees only reports from 
new counselors and on new campers, A carbon copy of 
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the report goes into a folder for each camper, and we get 
to know them very well in a period of time. Many parents 
keep these reports because they give insights parents never 
get in other situations. 


Mrs. Galloway—We had that type of report last summer 
about our son, and we found it very helpful. Ours came 
every week and it wasn’t quite as long. The counselor 
checked off activities he took part in and wrote three or 
four lines relative to his adjustment to his cabin and what 
he was doing. We could see his progress from the first 
report to the last. Speaking as a parent, I liked it. 


Miss Brandle—On that I'd like to mention the matter of 
educating parents in what camp considers important. A 
parent, in his pre-camp questionnaire, may say he would 
like his child to learn to swim, learn this or that skill. Now, 
we feel a youngster’s learning how to get along in a 
group, carrying his share of responsibility, is very, very 
important. So we report that along with skills, and we 
have found it is a matter of parents’ understanding before 
they can accept that. 


Mr. Newton—Incidentally, it has just come to mind that 
in our area the telephone company will furnish cards, 
ready to mail after a camper writes in his parents’ name, 
his message and the camp telephone number and mailing 
address. 

However, at our camp few campers come by train and 
there’s opportunity for personal conferences and reporting, 
which we feel is the best way. Parents come in and talk 
with counselor and unit head about the boy’s work. And, 
in a prominent place, there’s a master chart showing pro- 
gress of each camper in boating, swimming, diving, and 
all activities. So parents can see how their child is doing 
in the skills. 


Mr. Roehm—We've been using with some success a four- 
page printed folder called “So Your Child Is Going to 
Camp.” It prepares parents for the camp experience and 
helps them to be intelligent in their letters to their child. 
It also informs them as to what we respect, the purposes 
of camp, and gives some valuable hints. 

Another thing that hasn’t been mentioned is the possi- 
bility of a parents’ meeting on visitors’ day. We gather 
rather informally with camp director and senior staff pres- 
ent and outline some things that are going on. Then we 
have questions and an open forum about the whole camp 
experience. If there are any criticisms or complaints, they 
can be answered there before the whole group. 

A further thing we do is to send home an achievement 
certificate as soon as campers return from camp, with a 
covering letter and membership card for the ensuing year. 


Miss Hicks—You've all indicated reports go home to par- 
ents. Do you find these are helpful to you in evaluating 
program and planning for next season? 


Miss Brandle—Yes, very definitely. Our youngsters are in 
leadership villages and have to be 15 years old and through 
the first year of high school. The reports we send home to 
parents indicate skills youngsters have acquired and 
whether we think they have real leadership ability, what 
their strong points and their weak points are, what parents 
can help with, and what we can do in working with the 
child during the winter. 

One thing our campers have to do to be eligible to come 
back to camp next year is to volunteer 15 hours in an 
agency in the city. We feel young people should be taught 
the fun of volunteer work. We use our reports in working 
with parents and with agencies so the young people may 
grow in the very things they need to develop. 
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Here's an actual letter written home. Campers sometimes 


need help in answering questions their parents have. 


Mr. Newton—I think many camps feel frustrated in trying 
to do a year’s work in eight weeks, so it’s good to know 
there are instances where camp objectives are worked with 
the year round. But, when a director doesn’t see his camp- 
ers after season, these reports are valuable to refer to be- 
fore making visits to parents, and as a reference when 
answering letters of inquiry from private schools. 


Mrs. Galloway—Some camps make a detailed report at 
the end of season and charge for this. Do you have any 
experience with that, Jerry? 


Mr. Newton—In New England there’s a Roundtable of 
camp directors, and that question came up not long ago. 
The concensus was that most camps represented do that 
as part of regular camp work without fee, but that camps 
should charge enough tuition to take care of this service. 


Miss Brandle—About the reports that come in before 
youngsters get to camp—how much of that information do 
you give your counselors? 


Mr. Roehm—We give them everything we can get our 
hands on. The counselor after all is right there in the 
cabin, and it’s important that he have all the facts. Several 
days before camp opens, during pre-camp training, he 
analyzes the information and determines the objectives 
parents would like accomplished, as well as those the 
camp may have. 


Miss Brandle—Do you think that sometimes a counselor 
can be prejudiced by this information? Might it be best 
to let a child start out with a blank page? 


Mr. Roehm—Yes, counselors can be prejudiced because 
it’s the nature of all of us to be influenced by our experi- 
ence. And yet, the counselor, there in the cabin trying to 
help children grow into personal adequacy, has got to be 
professional. If he is a prejudiced person, we have to help 
him out of his prejudice and help him become sympathet- 
ic or empathic with his youngsters and not hold things 
against them. So I would go along with the idea that he 
must have all the background possible in order not to be 
prejudiced. He and the child work together to go from 
where the child is, and where the counselor is too, to a 
satisfying experience. 
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Miss Brandle—On the other hand, we believe information 
should be given counselors as the need arises. The village 
director, as we call our unit leader, has all the information 
about the campers, and they watch counselors very closely 
as they work with their youngsters. When certain informa- 
tion is needed to better understand a problem, counselors 
are given it. 


Miss Hicks—Another point Miss Brandle brought up in- 
directly is how much information do you give parents, in 
writing home about a camper? 


Mr. Newton—One reason we would rather have parents 
visit camp is because it’s much more satisfactory than 
through the mail. We tell our counselors-in-training and 
counselors not to give parents a recital of everything bad 
his youngster has done. He should say, we notice such 
is the case and we are using camp in this or that way in 
order to help him over this phase in his growth. This may 
sound very different when written. And, if we can see 
parents face to face, we learn much from them and so 
do counselors. 


Miss Brandle—Some camps have used the idea of bringing 
parents in at the end of season for a family camp so they 
can have a better understanding of things done there, and 
how campers have progressed. 


Mr. Newton—One man I’ve admired in camping invites 
parents to come when the boys are out of camp for a 
week. They live in the boys’ quarters, eat in the dining 
hall, take some shorter trips, and they get to know the 
counselors very well. There is growth and development 
of the parent’s faith in camping, and probably his own 
growth as a parent. 


Mrs. Galloway—It certainly gives parents a better under- 
standing of some of the problems a camp director has. 


Mr. Newton—Occasionally a discriminating parent will 
give you some real help about a situation they’ve seen 
from their child’s eyes. 


Miss Brandle—Along that line, if you ask a youngster to 
evaluate camp, they really come up with ideas. I think 
that’s the best place to find out what’s needed. 
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“Let’s Have Just One More Sail” 


—Beverly Schultz Photo, Camp Hiawatha, Kezar Falls, Me. 


By Harry W. Burdick 


AILING CAN be one of the most 
exciting, rewarding and popular 
camp activities—if the program is 
carefully planned and enthusiastical- 
ly conducted by director, sailing 
counselor and campers. 

First steps for a successful camp 
sailing program include: making the 
sport popular for all campers by re- 
moving fear; having safe and dry 
boats which are painted and cared 
for like yachts; developing a teaching 
program both instructive and fun; 
and setting achievement goals for 
campers. 

Safety of campers is, of course, 
paramount in any waterfront pro- 
gram. Campers must be able to pass 
swimming tests and know what to do 
if a boat capsizes. However, some 
camps stress “tip-testing” to the point 
where campers feel that to tip over 
is the expected thing. Fears are built 
up when campers believe that all sail 
boats are expected to capsize. 

When we begin our sailing pro- 
gram, campers sail with the instruc- 
tor. As they learn to do the correct 
things, their fears disappear. Very 
soon they enjoy sailing. We _ laugh, 
sing, tell stories—have a good time. 

Safe sailing depends on campers 
knowing how to prevent capsizings, 
plus knowing what to do if a sudden 
squall does tip over a boat. The only 
two capsizings we had during an en- 
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tire summer were due to sudden 
squalls which, as all lake sailors 
know, can come up in a split second 
and go away just as fast. In both 
cases, campers followed the first rule 
in all boating, “Stay with the boat.” 
Boats were righted, cockpits bailed 
out, nylon sails dried quickly and 
campers sailed in as though nothing 
had happened, We laughed about the 
whole incident but the campers real- 
ized they had failed to keep the boat 
upright and made sure they did not 
capsize again. 


Good Equipment 


Good equipment really adds im- 
petus to a sailing program. Three 
years ago, we had only two boats. 
Only one camper managed to pass 
all sailing tests, including sailing the 
sloop alone, handling the long tiller 
and both sails. 

The next year, when we added two 
Sunfish to our fleet, we had 21 camp- 
ers who raced constantly. Out of*123 
campers who could pass swimming 
tests, 117 participated in the sailing 
program. At least half could take a 
boat out alone and get back safely. 
The next season, we added two more 
Sunfish and watched the sailing pro- 
gram grow. One day 52 campers 
sailed and on an average day, 30 
were out in the boats. Well main- 
tained boats—and enough boats— 
made the difference. 


Teaching Program 


Our sailing instruction begins right 
on the water. We have very little dry 
land teaching, except on rainy days. 
Campers start sailing in our “teach- 
ing” boat, a dory. As many as nine 
campers plus the instructor can sail 
in the dory. Naturally, this is not an 
ideal situation for individual instruc- 
tion, but the group discusses parts of 
the boat, sails, hardware, lines, etc. 
Each camper has a chance to handle 
the tiller, main sheet and jib sheet. 
Campers learn as they sail. 

Two of the most important sailing 
skills are “casting off’ and “making 
dock or mooring” on return, We 
teach these in the dory. With the in- 
structor’s hand on the tiller with the 
learner’s, the camper makes dock by 
making a fish hook turn into the wind 
and sliding gently alongside the dock. 
Each crew member has a chance to 
jump to the dock and tie up the boat. 
Some strange and wonderful knots 
are tied at such times but before the 
end of season almost all can tie the 
half-hitch, bowline and bend. 

Other sailing skills such as “Luff 
and Keep off” are taught best with 
the instructor in the boat with camp- 
ers. They will soon see that a boat 
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will come up into the wind by her- 
self, if the skipper will let go of the 
tiller. The instructor can compare 
keeping-off to stepping down on the 
accelerator of a car and can demon- 
strate it by rolling the boat down a 
bit, then quickly luff and show how 
the boat comes up level again. 

Teaching the basic skills of sailing 
cannot be done by the “yelling” me- 
thod. The instructor should be sail- 
ing with the campers. By the middle 
of a camp season we have many 
capable skippers and only then will 
the instructor send out a fleet and 
make use of a megaphone for direc- 
tion changes, etc. 


Type of Sailing 


There are many beautiful pictures 
of sailboats racing—with centerboard 
showing and crew perched on the 


races—not just the daring or physic- 
ally strong. 

We have also found that our camp- 
ers enjoy practicing their skills until 
they are perfect. Campers like to 
practice starts, rounding marks, and 
shifting weight forward or aft to keep 
the boat in best position. They have 
a definite goal—to learn to be good 
sailors. 

A sailing chart, listing 37 different 
skills, is posted. Each night we check 
off the campers who have passed cer- 
tain skills. Campers are quick to 
note if a check mark is not posted! 

Racing presents a real challenge to 
campers and a real incentive to learn 
sailing skills. We try to get races 
started early in the season, since 
nothing teaches as well as competi- 
tion. Racing rules are mimeographed 
and given to all. Race courses of vari- 


Our skippers and crews soon learn 
that it is the smart and skilled 
sailors who win races — not just 


the daring or physically strong. 


windward deck hanging on for dear 
life. We put such pictures up on our 
bulletin board with the _ caption, 
“Don't Do This!” Our campers learn 
to “shake” the boat along, using only 
what sail is needed and letting it 
shake at the luff and back as far as 
necessary to maintain just the right 
pitch. 

Sailing is just geometry. By using 
angles and bearings on the shore, 
campers learn how much they gain 


on a tack and how to work the boat’ 


up. Perhaps they gain only a few feet 
at a time but, when the mark is 
reached, they are away to the wind- 
ward of their competitors. Our skip- 
pers and crews soon learn that it is 
the smart and skilled sailors who win 


ous yacht clubs, and our own, are 
posted. 

Two days of racing are scheduled 
with our “brother” camp, as well as 
many intra-camp races. 

Our sailing program, with its care- 
ful attention to safety factors, good 
equipment, sound teaching methods 
and incentives, has paid off in fun 
for both campers and instructor. On 
the last day of camp—with buses 
waiting to take campers to the train 
—campers appear at the dock asking 
for “Just one more sail in the Sun- 
fish.” 


—Mr. Burdick is director of boating, 
Camp Hiawatha, Kezar Falls, 
Maine. 
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Should 
camps 
permit 


smoking? 
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By Harold Loren 


MOKING has long posed a dilem- 

ma for camp administrators. In- 
deed, it can be a major problem con- 
fronting directors of teen-age pro- 
grams or head-counselors of camps 
that utilize teens as quasi staff mem- 
bers. 

There is wide variation in camp at- 
titudes toward smoking. Some permit 
limited smoking (in selected areas, at 
certain times or only by those who 
have parental permission) while 
others institute an outright ban. Be- 
tween these two approaches, there are 
many who neither see, hear nor speak 
about the problem, lest the cigarette 
explode in their faces. 

In a recent discussion of the smok- 
ing issue, a representative group of 
camp teen-agers pointed up some in- 
teresting adolescent insights. Those 
who disagreed with banning smoking 
summed up their position in this 
fashion: 

Adults smoke. If teen-agers are 
young adults, learning to live in an 
adult world, why shouldn’t they de- 
cide? 

Smoking is not bad if not carried to 
extreme (our society accepts smok- 
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ing.) If it is not “bad,” why can't 
teens smoke? 

Smoking may or may not be a 
health problem. Even so-called au- 
thorities do not agree. 

Some campers have their parents’ 
permission. Why should camps arbi- 
trarily cancel this permission? 

Smoking is often necessary to gain 
favor in the peer group. Individuals 
are “left out” if they do not indulge. 

Each adolescent should make his or 
her own decision. On the one hand, 
teen-agers are persuaded to make de- 
cisions, and then in this area are told 
they may not. 

Equally articulate were those camp- 
ers who bolstered the camp no-smok- 
ing policy: 

There are adult standards which 
teen-agers cannot adopt (activities, as- 
sociations, decisions, bedtimes, etc.). 

If some teens smoke, others will 
follow to keep up with the crowd or 
to avoid being left out. 

Young and inexperienced smokers 
tend to be careless. There is a great 
fire and safety hazard. 

Smoking is injurious to health, is an 
expensive affection, and one of the 
poorer choices of an aid for those that 
feel insecure in their group. 

Young smokers acquire a bad repu- 
tation. Saying “no,” in the long run, 
wins far more respect from peers and 
elders. 

If teen-agers have to smoke to be 
“in” with the group, it is time to look 
critically at the group, determine its 
values and perhaps look for another 
group. 

Teens ought to discipline them- 
selves in constructive ways (whole- 
some activities, hobbies, recreation, 
etc.,) obviating the need to smoke 
and precluding the idle hours that 
lead to smoking. 

Many educators and _ sociologists 
feel the drive behind teen-ager smok- 
ing is rooted in basic insecurity ado- 
lescents experience in facing the chal- 
lenge of their social group and adult 
society. To adolescents, as to many 
adults, smoking is synonomous with 
sophistication or worldliness. Certain- 
ly, there are alternate roads adoles- 
cents may follow in their search and 
growth into adulthood. 

At our pre-camp staff-orientation 
meetings, the director outlines this ba- 
sic criteria on smoking by campers for 
staff guidance: 

1. The tremendous safety hazard 
involved when young people smoke 
(or make first attempts at smoking) 
in a vulnerable summer setting far 
from fire protection. 

2. The grave responsibility to par- 
ents who do not wish their youngsters 
exposed to or initiated into smoking 
when away from home. 





What Do You Think? 


Should smoking by campers 
be permitted? You can contrib- 
ute to the thinking of camp di- 
rectors on this subject by sub- 
mitting your views to the editor. 





During the first day at camp, we 
point out to campers the staff's atti- 
tude and encourage open discussion of 
the matter. Campers who approve of 
the no-smoking regulation are thus 
supported in their conviction. The 
numerous wholesome, constructive, 
growing opportunities afforded in a 
well-thought-out camp program are 
presented as alternate roads toward 
individual accomplishment and pro- 
ficiency, to acceptance by their peers 
and elders. 

Enforcing a no-smoking policy is 
not as difficult as some camp direc- 
tors believe. What is required, above 
all else, is a consistent and firm ap- 
proach to the question. Director and 
staff need to be secure in their posi- 
tion. All members of the staff must be 
loyal to the camp position. One con- 
trary colleague, perhaps to curry favor 
or build his own ego and acceptance 
by the camper group, can subvert the 
camp policy. 

A no-smoking policy indicates the 
camp enrollment agreement should be 
examined by an attorney to include 
a clause stating unequivocally that 
campers are not permitted to smoke. 
It ought also to state circumstances 
under which refunds are or are not 
granted. 

On the question of whether older 
campers (camper-workers, CIT’s, 
junior counselors, aides, waiters, et al) 
ought to be granted permission to 
smoke at camp, the author feels that 
the camp has the same obligation to- 
ward parents and home as our coral- 
lery institution, the school. Parents are 
entitled to be secure in the knowledge 
that camp will make every effort to 
maintain professionel! standards and 
foster an adequately supervised, 
healthful, constructive environment. 

Should a parent elect to permit his 
teen-ager to smoke, that is his prerog- 
ative. Such a decision justifiably falls 
within the province of the home. On 
the other hand, many parents do not 
wish to envelop their children in a 
smokescreen. Camp leaders, as well as 
teachers, have the responsibility of 
recognizing and respecting the wishes 
of this group. Such an approach to 
camping requires integrity and forti- 
tude with which to follow through, 
rather than swimming with the cur- 
rent. 


---Mr, Loren is director of Lincoln 
Farm Work Camp, Roscoe, N. Y. 
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Ends clogging and overflow of 
septic tanks and cesspools, elimi- 
nates odors. CLOROBEN gets and 
keeps your tank in good condition. 


Easy, sure. Not a caustic, enzyme, or ; 
bacteria culture, but an exclusive for- LTHOUGH now available for 


mula, the only chemical product of the first time, in special 
its xind. ’ 

. 5-gallon, 1l-gallon, quart and 
pean saa opens sieatine pint containers, CLOROBEN 


grease traps and drains. is not new. For 25 years 
metin, UL Bee Deen: the 


Rte sat atte esis open 
Set eee RS 


its ehnenious odere:; asin choice of professional sani- 
and most effectively. CLOROBEN tary engineers, and has been 


' suppresses sulphide formation by “pyerP 2 
attacking and stopping odor-causing used to solve sanitation prob 


bacteria. lems by Federal and State 
Keeps ‘ehemk oilets and in Army, Navy, Marine and 
latrines clean and sanitary, Air Force Bases, and in big 
free from odor. So easy to use, aia 

and an ounce in pail of water makes and small cities all over the 
wonderful “good housekeeping” and country. CLOROBEN is 
mopping solution for rest-rooms, bath- quick and easy to use, and is 


, ete. 
benno St ommmemmmme Pleasantly pine scented. Get 


eeeheatie kills iain controls it and use it to solve your 
mosquito larvae and bacteria. sanitation problems. 


Oe x 


1-pint can 


a 88 - t “ i $ 3 49 


" SEPTIC TANKS ~ 
\ GPtast RaPs 


Minimum Order : Minimum Order 
1Case(12cans) “= 1 Case (6 cans) 


Another great Cloroben prod- 
uct: Cloroben Garbage Spray. 
Kills odors. Kills insects. Sanitizes. Ex- 
cellent for garbage cans and kitchen 
wastes. Helps repel rodents, dogs and 
cats. 


Camping Magazine, May, 1959 








FREE-Gold Medal 
TABLE TENNIS 


Tournament Kit 


Everyone plays in a Harvard | 
Gold Medal Table Tennis Tourna- | 
ment... because everyone en- | 
joys this exciting event that serves | 
more players, in less space, with- 
out any permanent installation | 
and at lower cost than most other 
school sports. 


We will send, ABSOLUTELY 
FREE, the Harvard Tournament | 
Kit containing everything you 
need to organize your own full- 
participation tournament: Harvard 
Table Tennis Teacher with instruc- | 
tions, rules and tournament tips; | 
2 Tournament Charts; complete | 
publicity program and tally sheets. 


For your winners, 
Harvard Gold Medals 
and award certificates when 
you complete the tally 
sheets. Mail the coupon 
below today. 


ee _ al 


stN® THIS Coupon TODAY 


Dept. C-59 


Harvard Table Tennis Co. 
60 State St., Boston, 


Gentlemen 
Please send free Harvard Tournament Kit 


to: 

Name of Camp . 
Title 

Address 

City 





How to Provide 


Safe Storage of 


Refrigerated Foods 


Camps should observe definite precautions to refrigerate 


foods safely and to maintain maximum nutrition and flavor. 


OQ KEEP FOODS at maximum 

eating quality and taste appeal, 
as well as to protect campers from 
contaminated foods, careful storage 
practices are necessary, says /nstitu- 
tions. 

Safe refrigeration of fresh foods 
requires these general precautions for 
best results: 

|. Arrange foods to 
circulation of air so that all 
will be well chilled. 

2. Keep newer purchases behind 
older purchases of the same food 
item to insure the older being used 
first. 

3. Cover cooked and_ prepared 
foods with a protective wrap to pre- 
vent loss of moisture and “trading” 
of flavors and odors. 

4. Discard unusables quickly. 

5. Clean refrigerator frequently 
and carefully. 

6. Defrost when no more than 4’ 
of frost accumulates. 

Certain specific precautions are re- 


permit free 
items 


’ 


quired for the following food items: 

Meat—since meat is a_ perishable 
food, it should have the most careful 
storage. Keep it chilled at a tempera- 
ture between 33° and 38°, from the 
time it is received until prepared for 
cooking. Store away from other foods 
to prevent meat, particularly beef, 
from picking up foreign flavor from 
vegetables and fruit. Use ground 
meat, unless frozen, within 24 hours 
of purchase. Modern light-cured or 
“tenderized” hams and canned hams 
require refrigeration. Fully cured and 
smoked hams may be safely kept in 
a cool room. 

Poultry, like other meats, should 
be refrigerated at 33° to 38° tem- 
perature. 

Fish is not only perishable but 
easily damaged. Buy only fish that 
has been kept iced at all times, Finely 
crushed ice not only holds fish at the 
right temperature but keeps it moist. 
Handle fish carefully to avoid bruis- 
ing or puncturing. Live shellfish are 
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best kept in cracked ice. Prepared 
Shellfish should be kept at near 33° 
but not below. If fish is kept in a re- 
frigerator, it should be well wrapped. 

Fresh fruit and vegetables, as a 
rule, require low temperature and 
high humidity to preserve texture, 
flavor and _ nutritive value. Most 
should be stored at 35 to 45 degree 
temperature and 85 to 95% humid- 
ity. Wrap in plastic film or a damp 
cloth if humidity is not available. 
Air-tight film should be perforated to 
provide ventilation. Mushrooms do 
not store well and should be used 
quickly after purchase. Store new po- 
tatoes at about 50°; mature potatoes 
may be kept at room temperature for 
a limited time. Do not refrigerate 
sweet potatoes or bananas. Onions, 
if kept for a length of time, should 
be stored in dry refrigeration away 
from other foods. 

Fresh eggs should be stored be- 
tween 38° and 45°. Frozen eggs may 
be refrigerated at this temperature if 
used within a few days. 

Frozen foods must be _ kept 
wrapped in moisture-proof covering 
such as latex, coated cellophane or 
parchment or in tin or glass contain- 
ers. Meat, poultry and fish will de- 
velop freezer burn when not so 
wrapped, resulting in loss of quality 
and appearance. All frozen foods 
should be stored at zero or below; 
for long storage, temperature should 
be as low as 20 below zero. Merely 
keeping a product hard is not suffi- 
cient, since chemical reactions take 
place if temperature fluctuates above 
zero. Frozen products should be 0° 
or below at the center before storing. 

Frozen fruits and vegetables may 
be stored in “deep freeze” for one 
year. Whole chicken and turkey may 
be stored for a year and cut-up poul- 
try for 6 months. Store frozen geese 
and ducks only 3 months. Beef may 
be stored frozen for 10 to 12 months, 
veal and pork for 4 months, lamb for 
6 months, chopped meat for 2 to 3 
months. 


Maintain Humidity 


High humidity should be maintain- 
ed in the storage area for frozen 
foods to prevent loss of moisture in 
foods. Stack food as solidly as possi- 
ble to reduce air circulation. 

Canned foods should be stored in 
a cool, well ventilated, dry room. 
High temperature impairs color and 
flavor and too low temperature is 
also damaging. Prolonged dampness 
may cause severe enough rusting of 
cans to penetrate te the food con- 
tained. Unused food portions may be 
safely left in the can after opening 
if kept chilled and covered. 
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eliminate 
lily pads 


_ Illinois Baptist State Camp, Pinckneyville, Ill, 


algae 
water scum 
insect larvae 


with D ALGAECIDE 


(AQUATIC WEED KILLER) 


é 


Just spray it over the water surface and both sub- 


merged and emergent weeds and scum will be destroyed 
within 48 hours. One treatment will give you cleaner lakes, 
ponds, and streams for as long as 10 years. See how 
Parko Algaecide can help you. 


WRITE FOR BROCHURE TODAY 


PARKE-HILL CHEMICAL CORP. 
29C BERTEL AVENUE 
MOUNT VERNON NEW YORK 
MOunt Vernon 8-7220-1-2 





THE ONLY SENSIBLE ANSWER TO THE 
SPRINGBOARD PROBLEM 
The PERMANENT MULTI-UNIT 
aluminum 


BUCKBOARD 





SF ) aoe 
<a Fw THOUSANDS 
PERMITS ee ' oo” NOW IN USE WHERE 
PRACTICAL SPRINGBOARDS GET THE 
aspamne GREATEST USE AND ABUSE 
THE BOARD ACTUALLY USED AT NA- 
TIONAL AAU, NCAA AND OLYMPIC 
CHAMPIONSHIP EVENTS SINCE 1951 
2332 K Eastlake — NORMAN BUCK MFG. CO. — Seattle 2, Wash. 














A Camp Counselor 


Writes an Open Letter 


ET ME introduce myself. I'm 
what you might call a single 
vertebra in the backbone of a camp. 
I’m a counselor. Like most counsel- 
ors, I’m concerned about improving, 
and correcting some inadequacies. 

Perhaps you will be interested in 
what kind of training counselors wish 
they had received before they came 
to camp, what skills are easy to learn 
on the job, and what previous train- 
ing helps them most. 

I camped out a great deal as a Boy 
Scout, and it helped as a counselor. 
I know where to hunt fire wood and 
how to arrange it so it will start 
easily. To be able to do this gives 
the feeling of self assurance needed 
for a respected adult leader. But such 
basic and practical skills are not evi- 
dence of the necessary knowledge of 
natural surroundings. A camp leader 
must be able to point out and ex- 
plain evident and more subtle inter- 
relationships and phenomena of na- 
ture. I boned up on tree identifica- 
tion once and could identify for 
campers most common _evarieties 
found in the immediate area. But, 
after pointing out that the tree shad- 
ing the cabin door was an oak, that 
was the end of the information. A 
counselor should be able to go from 
there and explain the exact variety of 
tree, why it is found in that locale, 
how far in all four directions it 
grows, and what other plants are 
usually found alongside. 

I’m not convinced that a college 
course would remedy the situation. 
Even after a course in Nature Study 
and many field trips, a_ person still 
wouldn't have the degree of famili- 
arity needed for an extended stay in 
an outdoor setting. But couldn’t this 
be achieved through instruction at 
some length in a camp setting? Such 
instruction would be designed to 
teach camping in general and the spe- 
cific things that produce better coyn- 
selors. 


22 


By Wilson Hubbell 


The whole area of plant identifica- 
tion, wild flowers especially, caused 
a feeling of inadequacy. A reference 
book helps to identify plants but not 
to tell campers much about where 
they are found, how long they bloom, 
if they have any practical use, if 
Indians or pioneers used them for 
any purpose other than decoration. 
Probably hundreds of opportunities 
to teach Indian lore or our pioneer 
heritage have been missed. Shouldn't 
a counselor know the out-of-doors 
well and be able to recognize teach- 
able moments? 

The other major area that gives 
counselors the most difficulty is gen- 
eral understanding of children. What 
does it mean when Johnnie pushes 
Tom? Is it the beginning of a friend- 
ly tussle or are they really mad at 
each other? What about a camper 
who wants to dominate group discus- 
sion ail the time? 

Some staff meetings were devoted 
to discussing common __ behaviour 
problems that confront counselors. 
But the opportunity to spend a half- 
day working with children and almost 
an equal time discussing leadership 
techniques would be welcome. Besides 
staff meetings, talking over the hand- 
ling of situations with older and more 
experienced staff members helps. But 
counselors are often in doubt as to 
what group leadership techniques to 
employ. Psychology courses do not 
always explain explicitly how to ap- 
ply the teachings of the text, I wish 
the camping application of such 
knowledge could be taught. 

Another need is for counselors to 
be better informed about conservation 
in order to give campers a meaning- 
ful concept of this important in- 
fluence on our nation’s welfare. | 
once heard a school camp teacher 
speak of conservation as a way of 
life. To work with such a_ person 
long enough to realize more fully 
the scope of this subject would bene- 


fit counselors, and our 
country. 

Some skills are easy to pick up on 
the job. Stunts and games for camp 
fire programs and rainy day pastime 
may be quickly learned by observing 
those that others lead. The same can 
be done with songs. Each staff mem- 
ber has a couple of catchy tunes as 
favorites, and most are sung fre- 
quently at meals and special events. 
There is usually a person skilled at 
song leading, and by watching him in 
action one learns how to lead songs 
and teach new ones. In the same 
way, elementary dance calling may 
be picked up from a staff member 
who knows square dancing. Previous 
training helps, but these skills are 
easy and natural to acquire. 

However, many times I heaved a 
sigh of relief because I had already 
received a particular type of train- 
ing or had an experience that pre- 
pared me for my job as mother, 
father, teacher, and big brother. 

The opportunity of camping as a 
Boy Scout made the problems of 
shelters, outdoor cooking, axmanship, 
camp and personal cleanliness, and 
food preservation familiar. I seldom 
had to use the information from a 
college First Aid course, but when 
necessary, the knowledge could be 
applied with certainty. The same is 
true of life saving. I wasn’t assigned 
to the water front and never had to 
pull anyone out, but I felt secure in 
the supervision of boating and canoe- 
ing because I was prepared to save 
a drowning victim. 

So, Mr. Director, let’s try to figure 
out how young people can acquire 
knowledge and skills in nature study 
and dealing with children, An out- 
door training center may be the an- 
swer—a place where camp counselors 
are trained in nature study and camp 
crafts, and have experience in apply- 
ing group leadership techniques for 
working with children. 


campers 
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We're starting next year’s 
rifle team now! 


This is the moment they’ve been waiting for— You can start a modest riflery program for 
their first chance to fire a real rifle. And sure _ surprisingly little outlay. A few Remington 
as shooting, they’ll be back next year. Once Model 513T ‘‘Matchmaster’’ or Model 511 
boys or girls taste the thrill of riflery, they ‘Scoremaster”’ rifles, targets, ammunition and 
want more. a safe backstop—and you’re all set. 

It’s an ideal group activity, because every a ° . 


kid, regardless of physical size or age, can com- Remington has free literature to help you get 


pete. It solves the “wallflower” problem—even started. Just clip and mail the coupon below. 
non-athletic youngsters are excited by riflery. 


And supervised target shooting is one of the 


safest outdoor sports— proved by statistics. Romi, NAO V1 / QU PONT 


**Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Conn. 


. cm one — Rifle Promotion Section, Dept. C 
a , Remington ‘‘Matchmaster’”’ Remington Arms Company, Inc., 
_ ———e - . ‘ 
ee Model 513T Bridgeport 2, Conn. 


22 caliber target rifle 





Please send free yy gy full informa- 
tion about what is needed to get a riflery 
program under way. 








Name 


Remington ‘‘Scoremaster’’ Addrese__ 
Model 511 
box magazine repeater : _ State 











 —— 
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Outdoor Meals 


Make Them Nutritious and Interesting 


By Fred E. Winch and 
Gertrude Armbruster 


OST CAMPS engage in excur- 
sions away from the main liv- 
ing area. Overnight trips provide op- 
portunity for members to develop 
skills in campsite selection, tenting, 
firebuilding, and cook-outs. Day trips 
may be boating or canoeing, bird 
hikes, or explorations of the adjacent 
countryside. All such trips involve 
meals. For the most part these meals 
are cooked over open fires to give 
practice in firebuilding, fuel selection, 
and using the out-of-doors. 

A great deal of attention in most 
camps is paid to selection of equip- 
ment, development of out-of-door 
skills, safety precautions when canoe- 
ing and when using an axe or knife. 
Equally important but easy to ne- 
glect is emphasis on menu planning 
for these trips. Meals for campers 
should not only satisfy lusty appetites, 
but should also help build and repair 
tissue, provide energy for work and 
play, carry on body activities and 
keep the body warm. They should 
include food from the basic food 
groups in each meal. Camp meals 
offer a good opportunity to teach 
principles of good nutrition. 

Simple menus are best for camp- 
ing, but this should not mean a sacri- 
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fice in appetite appeal. Camp season 
is the time when a great variety of 
foods are in abundant supply. Se- 
lection from the many available 
makes camp meals interesting and ap- 
pealing. 

Beginning camping groups can 
prepare well balanced one-dish meals. 
Consideration of weight and bulk to 
be carried may rule out some menus, 
but canned or frozen peas, dried 
beef, flour and dried milk, fresh 
vegetables such as carrots, whole 
wheat bread and cocoa make a bal- 
anced evening or noon meal. 

More experienced campers may 
consider meals that take more time 
and skill to prepare. They should 
analyse the needs of the group and 
come up with such a main meal menu 
as Austrian Ravioli, vegetable relish- 
es, fresh fruit, cookies and hot bever- 
age. 

The basic food needs are the same 
for active adults, vigorous teenagers 
or younger children. The amount 
each one needs depends upon age and 
activity. Teenagers need more foods 
that provide protein and energy. Both 
boys and girls need extra protein, be- 
cause they are growing rapidly. Be- 
cause they are very active in camp, 
they need extra energy foods. 

Still more experienced campers in 
pioneer units may consider an unusu- 


al menu that will be filling, nutritious 
and inexpensive, such as, barbecued 
chicken, tossed salad, hot biscuits or 
short cake with native berries in sea- 
son, Reflector ovens bake such des- 
serts easily. Pizza baked in dutch 
ovens, with tossed salad and a drink 
may be appealing. 

A typical overnight excursion 
menu for three meals might be as 
follows: 


Dinner at campsite 
Campfire Stew (meatballs cook- 
ed in canned soup and 
served over toasted bread) 
Fresh vegetable relishes 
Fruit compote, using dried 
fruits 
Powdered milk drink (cocoa) 


Campfire snack 
Crackers and cheese 


Breakfast 
Dried fruit (pears, apricots) 
Oatmeal, Eggs and bacon 
Toast, Milk drink 


Trail snack 
Cereals mixed with nuts, rais- 
ins and chocolate tidbits. 
(Carry in plastic contain- 
ers. ) 


Lunch on trail 
Corn rabbit (cream style corn, 
cheese, onion and green 
pepper ) 
in season (strawberries, 
blueberries, raspberries, or 
blackberries ) 
Bread on a stick 
Beverage (powdered milk or 
fruit drink) 


Fruit 


Overnight Excursions 


For overnights, nutritious foods 
may include frozen vegetables or 
meats (wrapped in paper, they will 
remain frozen several hours;) dehy- 
drated milk mixes, fruit juices and 
cocoa; dehydrated soups and sauces; 
dried processed vegetables; dried 
fruits for dessert. 

With companies specializing in de- 
hydrated or concentrated foods for 
camps, and with semi-prepared and 
dried foods on the market, a camp- 
ing leader can use his ingenuity and 
skill to develop menu patterns that 
will challenge groups of all degrees 
of experience. Nutritious and hearty 
meals will be available for “away 
from camp” excursions. 


—Mr. Winch is Professor of For- 
estry in the Conservation Department 
of New York State College of Agri- 
culture. Miss Armbruster is 4-H Club 
Specialist of New York State College 
of Home Economics. 
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1959 Leadership Training Courses 


Summer courses can give camp leaders helpful ideas, arouse 


enthusiasm and start them toward further self-improvement. 


By Reynold E. Carlson 


ATURAL environment is a 
camp’s unique feature. Yet an 
understanding of this environment 
and its conservation is often the field 
in which camp leaders feel most in- 
adequately prepared. 

Attending a summer course will by 
no means give a camp leader mastery 
of such a wide and varied subject. 
However, it can give him helpful 
ideas, arouse his enthusiasm, and start 


ALABAMA 


Outdoor Nature Camp,  Haleyville. 
Birmingham Audubon Society and Ala. 
Ornithological Soc. May 29-June 5. Con- 
servation for youth leaders. Blanche E. 
Dean, 1228 S. 29 St.. Birmingham 5. 


ARIZONA 


Conservation Education Workshop, Flag- 
staff. Ariz. State Coll. May 27-June 6. 
Chester G. Deaver, Ariz. State Coll., 
Flagstaff. 
ARKANSAS 
Conservation Workshop, Arkadelphia 
Conservation Agencies. July 8-29. Credit, 
Henderson State Teachers Coll. Jim 
Martin, P.O. Box 1940, Little Rock. 
CALIFORNIA 


Lodge, 


Five 2- 


Audubon Camp, Sugar Bowl 
Norden. Nat’l Audubon Soc. 
week sessions, June 21l-Aug. 29. 
ecology and conservation. 2 credits, Sac- 
ramento State Coll, Univ. of Nev. 
William N. Goodall, Nat’] Audubon Soc., 
2426 Bancroft Way, Berkeley 4. 

School of Conservation and Natural 
Science, Idyllwild. Idyllwild Arts Foun- 
dation, June 22-Aug. 14. Credit, Long 
Beach State Coll. Dr. Donald Shipley, 
Long Beach State Coll., Long Beach. 
Institute of Nature Study and Conserva- 


sasic 
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him on the path toward further self- 
improvement. 

The 1959 camps and courses for 
adults listed below either emphasize 
our natural resources and their con- 
servation exclusively or include them 
as an essential part of a program in 
outdoor leadership training, Though 
many are intended primarily for 
teachers, their content should be use- 
ful to camp leaders as well. 

The list does not pretend to be 
exhaustive. Because of lack of infor- 


tion, Museum of Natural History, Santa 
Jarbara. Aug. 3-15. 2 credits, Univ. of 
Calif. Mrs. Mildred Stauffer, 129 E. 
Carrillo St., Santa Barbara. 

Camp Trinity, Bar 717 Ranch, Trinity 
County, Hayfork. June 20-Aug. 7. Out- 
door education. Credit, Fresno State 
Coll. Dr. Edward M. Spencer, Fresno 
State Coll., Fresno 26. 

West Coast Nature School, San Jose 
San Jose State Coll. Sequoia, June 14- 
20; Mammoth Lakes, June 21-27; Cam- 
bria Pines, June 28-July 4. Field instruc- 
tion in out-of-doors. Credit, San Jose 
State Coll. Gertrude W. Cavins, Science 
Dept., San Jose State Coll., San Jose 14. 


CONNECTICUT 


Audubon Camp, Audubon Center, Green- 
wich. Nat’] Audubon Soc. For camp 
counselors, June 21-27; for Scout and 
Camp Fire Girl leaders, June 28-July 4; 
general 2-week sessions from July 5 to 
Sept. 5. Leadership training in nature 
education. Audubon Camps, Nat’l Audu- 
bon Soc., 1130 Fifth Ave., New York 28. 
IVorkshops, White Me- 
morial Foundation, Litchfield. Univ. of 
Conn. Conservation Workshop, July 5- 
18; Natural Resources of Conn. Work- 
shop (2 weeks travel), July 20- Aug. 1. 
2 credits each. Stuart H. Manning, Univ. 
Extension and Summer Session, Univ. 
of Conn., Storrs. 


Conservation 


mation, only a few short-term train- 
ing sessions are listed. 

Some courses are campus-centered; 
but this list emphasizes those given in 
camp settings. 

Each listing is given in the follow- 
ing order: Name and address of 
camp; sponsoring organization; 1959 
dates, inclusive; special emphasis of 
camp, if not evident in the title; col- 
lege credit given, if any (college ab- 
breviated Coll.); source of further 
information. 


ILLINOIS 


Lorado Taft Field Campus Summer 
Session, Box 229, Oregon. Northern IU). 
Univ. June 22-July 31. Outdoor teacher 
education and conservation. Credit, 
Northern Ill. Univ. Paul Harrison, 
Lorado Taft Field Campus, Oregon. 
Morton Arboretum Nature IlIorkshop, 
Lisle, Morton Arboretum. June 21-27. 
Understanding and _interrelationships 
Mrs. Verne Jones, Morton Arboretum, 
Lisle. 

Natural Science Workshop, Camp Saga- 
wau, RFD 1, Lemont. Chicago Catholic 
Science Teachers Assn., St. Mary’s Coll., 
and Forest Preserve District of Cook 
Co., June 7-19. For grade and_ high 
school Sisters. 2 credits, St. Mary’s Coll. 
Sister M. Evangelista, 325 N. Park Rd., 
La Grange Park. 
Summer Session im 
Education, Camp Sagawau. Chicago 
Teachers Coll. 2 periods: June 29-July 
24; July 27-Aug. 21. Nature study, field 
biology. Credit, Chicago Teachers Coll. 
Herbert F. Lamp, Dept. of Natural 
Sciences, Chicago Teachers Coll., 6800 
Stewart Ave., Chicago 21. 
Outdoor Leadership Training 
for Teachers, Camp Sagawau. Cook Co. 
Forest Preserve District and superin- 
tendents of Chicago and Cook Co. 
schools. 3-day workshops: May 13-15, 


20-22, 27-29; Oct. 14-16, 21-23, 28-30. 
25 


Outdoor Science 


( ourses 








‘MOVIE 
je 


WIBIBIK’ 


Free Film Plan 


Receive a complete, exciting sponsored 
film program each week all summer — 
for FREE-LOAN (postage only). 


Hold each program for a full week — 
use as often as you like! The answer 
to your Movie Night or rainy day needs. 


Sports, travel, science, recreation films 
—most in full color—all outstanding! 


MAIL THE COUPON BELOW 


Send for your Free copy of our new 
Catalog of Free-Loan and Feature Films. 


Flavor your program with 
A - DASH - OF - DISNEY! 


A complete selection of Walt Disney 
Technicolor Classics —Cartoons, Fea- 
tures, True-Life Adventures — available 


for RENTAL. 


——<_._ <<. a ee ee ee eee cee eee eee oe 


Enroli my group in MOVIE-A-WEEK: 
Starting (date) 

ending date) 

Each program should run minutes. 
For [] Boys [_] Girls —Ages to 


and 


Name.... 

Organization 

Address 

State... 


City....... .... Zone 


[_] Please send Free Catalog 


_ ASSOCIATION FILMS, INC. 


347 Madison Ave., N.Y. 17, N.Y. 
Branches: 

Ridgefield, N. J. * La Grange, Ill. 

San Francisco, Calif. * Dallas, Tex. 











Preserve Dis- 
Harlem Ave.. 


lorest 


5360 N. 


Roland kisenbetis, 
trict of Cook (aD. 
Kiver Forest. 

lVorkshop im Outdoor Education and 
School Camping, Camp Sagawau. Con- 
cordia Teachers Coll. July 20-Aug. 1. 
$ credits, Concordia Teachers Coll. Ro- 
Kisenbeis, Forest Preserve [strict 
536 N. Harlem Ave., River 


land 
ot ( ook ( = 


Forest 
INDIANA 


School Campmg and Outdoor Education 
Sessions, Bradford Woods, Martinsville. 
Ind. Univ. 3 June 1-12; June 
13-July 17; July 20-Aug. 7. Outdoor 
education, camping, recreation leadership. 
2 to 5 credits, Ind. Univ. Reynold FE 
Carlson, Dept. of Recreation, Ind. Univ., 
Bloomington. 

Workshop m Conservation Education, 
Bradford Woods, Martinsville. Ind 
Univ. Aug. 10-22. Field conservation 
education. 3 credits, Ind. Univ. Prevo 
Whitaker, School of Education, Ind 
Univ., Bloomington. 
Conservation Education Camp, 
State Park, Versailles. 
Univ. 2 sessions in sequence: June 15- 
July 4; July 6-25. Field instruction 1 
conservation. 3 credits each session, Pur- 
due Univ. Howard H. Michaud, Dept 
of Forestry and Conservation, Purdue 
Univ., Lafayette. 


IOWA 


SESSIONS : 


Ver- 


satlles Purdue 


Conservation Camp, Springbrook State 
Park, Guthrie Center. State Conserva- 
tion Comm., Iowa State Teachers Coll., 
State Dept. of Public Instruction. 3 ses- 
June 7-27, June 28-July 18, July 
19-Aug. & Conservation education tor 
teachers. 3 credits each session, lowa 
State Teachers Coll. Dr. Verlin 
lowa State Teachers Coll., Cedar 


sions: 


Lee, 


Falls 
MAINE 


Audubon Camp, Hog Island, Medomak 
Nat'l Audubon Society. 2-week 
from June 15-Aug. 30. Training leader 
ship in nature activities. Nat'l] Audubon 
Society, 1130 Fifth Ave., New York 28 
Conservation Curriculum 
Univ. of Me., Orono. Production of 1n- 
structional material. 3 credits, Univ. of 
Me. Director of Summer Sessions, Univ 
of Me., Orono. 

Freeman-\llaterhouse Conservation 
Campus, Bryant Pond. State Dept. of 
Education and all resource agencies. 
June 16-July 3: Natural History of In- 
land Me. July 6-24: Conservation Edu- 
cation Workshop. 3 credits each session, 
Univ. of Me. and Me. teachers’ colleges 
Frank Downie, Room 612, State House, 


SeSSions 


Augusta. 
MICHIGAN 


Conservation Tramng School, Koscom- 
mon. Mich. Dept. of Conservation and 
Central Mich. Univ. June 14-20. Teacher 
training in conservation. Credit, Central 
Mich. Univ. Edward M. Ray, Supt., 
Conservation Training School, Roscom 
mon. 

United Conservation Clubs Camp, Lud- 
ington State Park, Ludington, Conserva- 


Ilorkshop, 


Mich. 
Coll.. 


( entral 


Mich, 


tion education. Credit, 
Coll. C. J. Mefort, Central 
Mt. Pleasant. 

W. K. Kellogg Gull Lake Biological 
Station, Hickory Corners. Mich. State 
Univ. Aug. 17-28. Developing a curricu- 
lum for outdoor education. Julian W. 
Smith, Coll. of Education, Mich. State 
Univ., East Lansing. 

Summer Courses m Conservation, 
of Mich., Ann Arbor. Univ. of Mich 
June 22-July 31. School camping, field 
conservation, workshop in teaching con- 
servation. 2 credits each, Univ. of Mich. 
Richard L. Weaver, Dept. of Conserva- 


Univ. of Mich. Ann Arbor. 
NEW 


Univ. 


t10n, 
HAMPSHIRE 


North 
N.H. 


Lost River Conservation Camp, 
Woodstock. Soc. for Protection of 
June 28-July 4. For teachers 
youth leaders. Credit, Ply- 
Teachers Coll. Soc. for Protec- 
N.H. Forests, 5 South State St., 
(Concord. 

Alvord Wildhfe Sanctuary, Bear Island, 
Lakeport. American Humane Edlucation 
Soc. 4 courses, 2 to 3 weeks each, June 
l4-Aug. 1. education and 
servation education. 2 to 3 credits, Ply- 
mouth Teachers Coll Humane 
Soc., 180 Ave., 


Forests. 
and other 
mouth 


110n OT 


()utdoor con- 
American 
education Longwood 
soston 15. 


NEW JERSEY 

(Conservation Education Workshop, 
Trenton State Coll., Trenton. Trenton 
State Coll. June 29-July 17. N.J. natural 
state col- 
Trenton 


resources. Credit, any of six 
leges. Dr. Victor L. Crowell, 
State Coll., Trenton 5. 

State School of Conservation, 
ville. State Dept. of Education. April- 
Oct. Credit, Montclair State Coll. Clit- 
ford Emanuelson, N.J. State School of 
Sto State 


Branch- 


( onservation, kes Forest, 


Branchville. 
NEW YORK 


k:dith Macy Trammg School, Pleasant 
ville. Girl Scouts of the USA. Camping 
courses for adults in Girl 
Scouting. June 9-Sept. 10. Director, 
Edith Macy Training School, Girl 
Scouts of the USA, 830 3rd Ave., New 
York 22. 

Cornell Conservation Workshop, Arnot 
Forest, Van Etten. State Coll. of Agri- 
culture at Cornell Univ. Aug. 17-21. 
Teaching facts and methods. 2 units in- 
service credit, State Education Dept. Dr. 
Richard B. Fischer, Stone Hall, Cornell 


and outdoor 


Ithaca. 
Camp, 


Univ., 
Science State Park 
State Coll. for Aug. 9-21. 
Natural science in the outdoors. 2 
credits, State Coll. for Teachers, Buffalo 
Dr. John Urban, State Coll. for Teach- 


ers, Buffalo 22. 


NORTH 


Allegany 
Teachers. 


DAKOTA 


Conservation TIraming Center, Camp 
Ritchie, Valley City. June-Aug. Train- 
ing teachers in conservation. Credit, 
Valley City Teachers Coll. Marvin A. 
Leraas, Valley City Teachers Coll., Val- 


ley City. 
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OHIO 


Conservation Laboratory, Camp Muskin- 
gum, Carrollton. Ohio Dept. of Educa- 
tion, 5 state universities, Div. of Wild- 
life of Ohio and Dept. of Natural Re- 
sources. June 15-July 18. Classwork, 
held trips, projects. Credit, 5 universi- 
ties: Bowling Green, Kent, Miami, Ohio, 
and Ohio State. Carl S. Johnson, Ohio 
Conservation Laboratory, Ohio State 
Univ., Columbus 10. 


OREGON 


Conservation and Outdoor Educatwn 
lVorkshops, H oodoo Ski fJowl, c/o Sis- 
ters, Ore. Portland Summer Sessions. 3 
sessions, July 26-Aug. 15. Renewable re- 
sources; interrelationships. Credit, Gen- 
eral Extension Div. of Ore. State Sys- 
tem of Higher Education. Robert J. 
Gridley, Box 1491, Portland 8. 


PENNSYLVANIA 


Conservation Education Laboratory for 
leachers, University Park. Pa. State 
Univ. 2 sessions: June 29-July 17; July 
20-Aug. 7. Field trips, lectures, demon- 
strations. 3 credits, Pa. State Univ. Dr. 
H. (€. Kranzer, Room 311, Burrowes 
Bldg., Pa. State Univ., University Park. 
Nattonal Camp, Matamoras. Outdoor 
Education Assn. 3-day to 2-week ses- 
sion, May 1l-Aug. 27. Leadership in out- 
door education, school camping, church 
camping, trailer travel camping, youth 
hosteling, decentralized camping. L. 
Sharp, Outdoor Education Assn., 
Lexington Ave., New York 17. 


SOUTH CAROLINA 


Conservation Camp, Box 303, Columbia 
Wildlife Federation and S.C. Garden 
Club Fed. June 7-13. High school stu- 
dents and teachers. Gordon H. Brown, 
30x 303, Columbia. 


TENNESSEE 


Conservation Education Camp, Fall 
Creek Falls State Park Camp, Pikeville. 
Univ. of Tenn., Garden Clubs, Dept. of 
Conservation. July 26-Aug. 8. 3 credits, 
Univ. of Tenn. Lillian W. Stimson, 
Univ. of Tenn., Knoxville 16. 


TEXAS 
Forestry Workshop, Maud. Tex. Forest 


Service, Tex. Education Agency, an 
Kast Tex. State Coll. June 15-19. ID). A. 
Anderson, Tex. Forest Service, College 
Station. 

Forestry Workshop, Huntsville. Tex 
Forest Service, Tex. Education Agency, 
and Sam Houston State Coll. June 29- 
July 3. D. A. Anderson, Tex 
Service, College Station. 


Forest 


UTAH 
Fish and Game Summer Camp, Tony 
Grove, Logan Canyon. State Fish and 
Game Dept. Biological problems. Stan- 
ley Muliak, Univ. of Utah, Salt Lake 
City. 
VERMONT 

Camp Downer, Sharon. State Dept. of 
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ATTENTION 
CAMP DIRECTORS 


Do you serve fruit drinks at your camp? 


If so, we can offer you Bases containing 


a generous amount of fruit juices (which 


make non-carbonated drinks). Your total 


cost is only 5¢ a quart. 


A FULL LINE OF DELICIOUS, REFRESHING FLAVORS 


Orange / Pineapple-Orange 


Lemon-Lime/ Concord Grape / Fruit Punch 


Write us for 
samples 
and full 


information 


EZE - 
COMPANY, inc. 


ORANGE 


FRANKLIN & ERIE STS., CHICAGO 10, ILLINOIS 


— ee ee ee ee ee en ee oe 
4 ASK YOUR INSURANCE ADVISOR 4 
TO 


ed 


SEE 
WHAT'S 
NEW! 


QQ WW 


WSN 


WlJJSddédél 


CAMPERS MEDICAL 
EXPENSE PLANS 


Flexible day and resident plans 
e Staff members may be in- 
cluded @ Travel coverage @ 
Low cost @ Emergency den- 
tal care @ Tuition refund 


MUTUAL LIFE INSURANCE CO. i 
1 E. A. Kenney, Exec. Dir., Special Risks Dept. fj 
q 14S. Wycombe Ave., Lansdowne, Pa. A 


MEMBER ACA 
Dee oe ee ee ee os I 


INDIAN 


PORTABLE FIRE PUMPS 
Are A Camp's Best Fire 
Insurance Policy! 


The INDIAN 

is also made 

with lever 

Tia. type pump 
yea elal> MMul lal its 


| eo 


World's greatest fire fighter. Back- © 

pack tank holds 5 gals. clear water. 

Pump throws 30 ft. stream or nozzle 

adjusts for spray. Lasts for years. 
SEND FOR CATALOG. 


D. S. SMITH & CO. 


“Established 1888" 
417 MAIN ST. UTICA 2, N. Y. 








Education. June 24-26. Conservation 
ae demonstration woodlot. Raymond B. 
¢ Magwire, State Dept. of Education, 


Montpelier. 


your food preparation . Outdoor Conservation Laboratory for 
For your Riflery Program | Teachers, State Ski Dorm, Stowe. Vt 


Federation of Sportsmans Clubs. June. 
. Se) «Order by Number: a 
and — A-1, A-3 WASHINGTON 


$7.00 Conservation Workshop, Western Wash. 
per 1,000 Coll. of Education, Bellingham. Robert 
A-1 50-Ft. [.. Manahan, Dept. of Geography, West- 
JR. SINGLE BULL ern Wash. Coll. of Education, Belling- 


Used in early stages ham. 
}ot junior qualifica 


Vacuum Insulated ition course and for Conservation and Outdoor Educatwn 
ee. . practice with any Works} yo re Comsest. Wiaal 
e e - ) 22 vim-fire rifle at ( SHOp, Alensburg entra ash. 
/® é ] a ‘ 
Carrier-Dispensers , > amnae 50’. 2 to 10 count. ( oll. ot Education 2 Sessions : June 14- 
. : * — a. Te ow oe ” aa 
size XIN": 20; June 21-27. 2% credits. Registrar, 
@ Unequaled Durability A-3 15-FT. JUNIOR SINGLE BULL Central Wash. Coll. of | Education, 
; Used in early stages of junior qualification Ellensburg. 
’ Permanent Efficiency ° course and for practice with any “spring- | Outdoor Education Workshop, Bremer- 
te all hest Sanitation type” aw rifle at 15’. 4 to 10 count. Size ; co 
g 7” x 9%". ton. Olympic Community Coll. Camp- 


All Stainless Steel craft, mountain climbing, safety, sur- 
































Order by Number: 
vival. 5 credits. George W. Martin, 
Olympic Community Coll., Bremerton. 


WISCONSIN 


$7.00 @ 
per 1,000 : 
A-2 50-Ft. 
JUNIOR 5-BULL e 


Used in advance 
stages of junior 


Audubon Camp, Hunt Hill, Sarona. Nat’! 

Audubon Soc. 2-week sessions June I4 
: x. 29. Leadershi aining ature 

qualifications and to Aug. 29. Le ace rship training in nature 

for practice with education. Nat’l Audubon Soc., 1130 5th 
, 29 ‘m-fre j Y / 

any .22 rim-fire “3 Ave.. New York 28 


rifle at 50’. 5 to 10| —— = ; ) 
count. Size 7”x91%4". 4-H! Leaders Conservation Camp, Up- 


SPECIAL 20% DISCOUNT TO camps | [2m Woods, Wisc. Dells. 4-H Club 


Dept... Univ f Wisc. July 20-24. Wise 
All prices are F.O.B. Washington mae 4 Ys 
use of natural resources. |. O. Hembre, 


NATIONAL TARGET CO.., INC. ( onservation Education Leader, Univ. 


SOUPS of Wise., Madison. | 
SERVED THRU see comm St. 0. Wee Manitowoc Co. Conservation Camp for 
m Cees Teachers. Manitowoc. Jack Ackerman, 




















Manitowoc Co. Teachers Coll. Man 


CAMPERS’ fereonatézed | «= 
Summer College Conservation Camp, 
PLAYHATS Devil’s Lake, Peninsula State Park. 


Wisc. State Coll., June 8-July 12. Con- 
a i servation education. 6 credits, Wisc 
ty, nicely | State Coll. Raymond K. Anderson, Con- 
wer pone servation Dept., Wisc. State Coll. 
quality twill. | Stevens Point. 

as caer ae Trees for Tomorrow Camp, Eagle 
in combina- | River. Trees for Tomorrow, Inc. March 
| ae: seen 16-Nov. 14. Numerous 3-day workshops 
Reyne Ay white (as for teachers and other adults and 2 sum- 
oles edvunaaes na Guotanaae 4 A EN shown). mer sessions: 5 weeks, June 14-July 18, 
6 credits; 2% weeks, Aug. 2-19, 3 


Eliminate The Unnecessary Duplication Of PN < | credits. Credit, state colleges at Eau 
Costly Kitchen Equipment By Adopting .4 Claire, La Crosse, Menominee, Oshkosh, 
The “AerVoiD-Central Kitchen System” , | Platteville, River Falls, Stevens Point, 
Serve any number of locations, any » Fy: Superior, Whitewater; graduate credit, 
distances, even hours later — Piping , ~ Superior and Univ. of Wisc. Conserva- 
Hot or refreshingly Cold with VACUUM | rhe ADMIRAL— on education and field tours to resource 
Insulated AerVoiDs—the only perma- | Popular model oe eS Tease tee To- 
nentl effective insulati n It d t visor cap in ‘ centers. M. N. laylor, lrees To! Oo 
y , — = twill. Solid red, . morrow, Inc., 120 S. Mill St., Merrill 
settle, shrink or | navy, green, , : 
deteriorate— Nor | White. Solid col- ¢ , WYOMING 
does it permit | °™ °™¥- he | ae | | 
dangerously in- l rail Lake ( onservation Ed ucation 
sanitary leakage Admiral IVorkshop, Dubois. Game and Fish Com- 
— Specify “Aer- | Sizes: small, medium, large. mission. 2 sessions: July 12-25; Aug 
— ’ ‘To Be | For campers “fun in the sun” Use as | 2-15. Teacher training. 2 credits, Univ. 
ure— official hat or place in camp store. For . re ‘Sostee Dindowene — 72 
None —- Are boys and girls. Price to camps: $11.40 ol Wyo. Charl Rodermel, Box 378, 
qual. per doz. Send for sample (enclose 50c | Cheyenne. 


@ Highest In Quality | f° D#ndling) CANADA 
@ Lowest In Cost Your Camp Name Embroidered on | | 
Every Hat Federation of Ontario Naturalists Camp, 


Weite for FREE Literature Kit CM-21 The PLAYHATS CO., 3illie Bear Lodge, near Algonquin Park. 
‘ [ alists » 27-July 
Box 68, Revere 51, Mass. Fed. of Ont. Naturalists. June 27-July 
Vacuum Can Co. 


11. Nature study under expert guidance. 

HOYNE AVE JIC ZL y | Reese Sery and Auguet Federation of Ont. Naturalists, 187 
OYNE A CHICAGO 12, IL 288 Commercial St., Provincetown, Mass. High! Rd. Toronto 7 

ignbourne d., oronto /. 











Camping Magazine, May, 1959 





as, WHEN YOU TALK OF 
-<} CAMP WATER BEING SAFE... 


‘*Fresh and clear’’ isn’t good enough 


“Natural well’ water or “spring-fed’’ water doesn’t mean safe 
__. water. Chlorinated water does. No matter how clear and clean water 
mn looks, if it’s not chlorinated it’s fair game at any time for disease- 
— bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
camp water... and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization aid 40 years of experience, serves thousands of camps 
throughout the country. 








Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 


$-02 





Let us share your 


MOUNTAIN-TOP 


EXPERIENCES! 
CLIMB 


PROTECTED 


WITH 
UR MEDICAL BENEFITS! 


WRITE FOR LATEST DETAILS 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 E. BERRY STREET FORT WAYNE 2, INDIANA 
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The ideal hobby is 
lace craft... with 
PYROTEX laces! 


It’s the natural hobby that’s easy, 
fun, and simple to teach. No 
special tools . . . just beautiful, 
extremely colorful Pyrotex laces 
that make up into stunning, useful 
items that provide handsome 
proof of hours of educational 
relaxation. 


SUPER PYRO LACE. Non-stretch. Reversible 
vinyl. Waterproof. Flame resistant. Will 
not crack or peel. 3/32” width. 100 yard 
spools or convenient hanks. 


itis 


i 


PYRO CORD. Round. Bright gleaming 
finish. No. 70 size. 20 appealing colors. 


 covcrusunanan <7 


j * 


PYRO TONES. Flat striped lace. Six differ- 
ent, stunning color combinations. One 
popular width. 


SALES AIDS PYRO PEARL. Oval. Gorgeous pearly 
finish. Six softly beautiful colors. One 


AND popular width. 
COUNTER 
MERCHANDISERS 
AVAILABLE 


Ue: 
jis 


—_— 


Wu, 


PYROTEX CO. Inc. 


Leominster, Mass. 


iTS 


Pagreenss ner censeree® 


i 


World’s Largest Producer of Plastic Laces 


SCIENTIFIC CONTROL 


of Weeds and Algae 
in Ponds and Lakes 











Lakes and ponds once 
clear and clean pass 
into disuse and are 
completely abandoned 

avoided by young 
and old, fishermen, 
Swimmers, boaters, 


campers, picnickers 


and even fish. Aquatic 
weeds, choking the 
life out of the water 
are the cause. Con 
sulting Biologists has 


the cure in 


EED and algae control is 

best when done by experts. 
Consult a specialist... one 
thoroughly trained and quali- 
fied to appraise your aquatic 
weed problem. Benefit from the 
maximum knowledge available 
in the field of weed and algae 


ty 


i 


FISHERY MANAGEMENT adds to 
the value of your lake or pond. 
We also specialize in analyzing 
and recommending scientific 
maintenance for ideal fishing 


control for lakes or ponds. Con- 
sulting Biologists, a fully 
accredited scientific firm, will 
survey your pond or lake, 
recommend the proper pro- 
cedure and apply the most 
effective chemical in the safest 
manner. 


™, 
Z Spe. 
Sed Ss 
-_ pee 2) “ST 
ae SS 


conditions. Get ready now for 
the busy vacation season. 
Write or call today for more 
information. Brochure upon 
request. Thomas Dolan, President 


CONSULTING BIOLOGISTS 


Specializing in applied Biology for Aquatic Weed Control and Fisher, Management 


610 COMMERCIAL TRUST BUILDING + PHILADELPHIA 2, PA.+ LO 4-4737 
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ACA NEWS OF THE MONTH 


Dues Voting, Other Activities 


Noted by ACA President Rogers 


The moment for decision is at 
hand. ACA is at the crossroads. Ex- 
ercise your right of membership by 
“being counted” on the important is- 
sue of membership dues now before 
us. Restudy the information in past 
issues of Camping Magazine so your 
vote will be an enlightened one. Vote 
on the basis of your conviction as one 
of the total body of ACA and in be- 
half of the camping movement, recog- 
nizing that what is beneficial for all 
will be equally beneficial for each of 
us who are members. 

Look up the fine article on “How 
to choose a summer camp,” published 
in the April 12 Family Weekly, the 
newspaper magazine with over four 
million circulation. A real fine “plug” 
for Camping Standards, the Seal, and 
ACA! Look for the Associated Press 
release on ACA Standards which is 
carried in papers serviced by AP... 
Camping and recreation people are 
interested in House of Representa- 
tives’ Bill #1893 relative to establish- 
ment of a youth camp recreation pro- 
gram to assist those organizations 
which have for their purpose the pro- 
viding of healthful outdoor and camp 
training for indigent children, An 
ACA Committee is studying it and 
membership comments will be appre- 
ciated .. . The California Department 
of National Resources, Sacramento 
14, Calif. has a fine manual entitled 
“Teaching Conservation and Natural 
Science in the Out-of-Doors” prepared 
in cooperation with the Association 
of Outdoor Education for use of 
camp counselors or teachers of out- 
door education. 

Innovations at camping conferenc- 
es: a Breakfast Banquet on Saturday 
8:30 A.M... . Campfire and Indian 
dancing on the patio of a hotel in 
Washington, D.C. . . . Workshop and 
seminars as integral part of program 
at most meetings .. . All day bus trips 
to camps in nearby area at Asheville 

. All day Regional Board meeting 
preceding Conference (effective in the 
dissemination of information to mem- 
bership and Sections) . . . the public 
relations advantages of a conference 
during legislative time and at the State 
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Capital city, as in Sacramento . . . Use 
of “exchange students” doing native 
folk songs and dancing for entertain- 
ment at Norman .. . planned “walk 
out” dinners and the “Travel Club 
Savings Plan” as a part of San Fran- 
cisco’s National Conference in 1960 
. the excellence of speakers and 
general program at all meetings .. . 
the confidence, faith, support, unself- 
ish volunteer effort across the land for 
ACA—a gratifying and thrilling ex- 
perience for your President . . . What 
a magnificent job was accomplished 
with press, radio and TV at every Re- 
gional meeting we attended. Untold 
values to camping in Public Educa- 
tion are realized through these medi- 
ums because of the untiring efforts 
and initiative of Section committees. 
By popular demand a second Sec- 
tion Presidents’ Conference will be 
held at Bradford Woods, October 16- 
18, 1959, under euspices of the AT A 
Field Services Committee En- 
courage your Section President, and 
desirably Vice President too, to set 
aside time for this important meeting 
designed for better understanding, 
sharing ideas, problems and experi- 
ences, interpretation and improvement 


of communications. Most Sections 
finance their representatives to this 
meeting and find the investment most 
valuable Nominations for Na- 
tional offices of President-Elect, Vice 
President representing private camps 
and Treasurer are being sought. Mem- 
bers are encouraged to participate in 
this procedure through their Section 
Nominating Committee Chairman. 

What is ACA’s responsibility in the 
great surge of interest in individual 
and family camping outside of organ- 
ized camps? Increasingly, these people 
and their small units of organization 
are turning to ACA as a source for 
information. A Study Committee is 
deliberating the matter and will soon 
have data in the hands of Section 
Presidents for further study, opinions 
and recommendations at the Section 
level. 

Section Public Relations Chairmen, 
and/or Presidents have received the 
new 1959 Press kit developed by the 
ACA Public Relations Committee and 
the Edelman Agency. Particularly im- 
portant now is emphasis on Camp 
Week, May | to 8th, but it should 
be used throughout the year to advise 
your community of the values of 
camping. It is important that we in 
camping keep these values before the 
public, lest they be lost in the “new 
intellectualism” age. 

How about sharing your Section 
bulletins with other Sections? Bulletin 
editors willing to reciprocate, send 
your name and address to the Nation- 
al office and we will prepare a Master 
List and mail to each participating 
party. It is likely that 25 or 30 Sec- 
tions have a bulletin, good program, 
ideas and projects that might thus be 
shared. 


ACA Committee Formulates 


Public Relations Plans 


By Ruth Isserman 
Chairman, ACA Public Relations 


Committee 


The National Public’ Relations 
Committee of the American Camping 
Association is grateful to those Sec- 
tions and individuals who contributed 
to the recent campaign to secure 
funds for Public Relations. A_ pro- 
fessional public relations agency was 
engaged by ACA for one year to as- 
sist the Public Relations Committee. 
In cooperation with the agency and 
the ACA staff, the committee was 
able to demonstrate that a compe- 
tent public relations agency with ac- 
cess to wire services can get the kind 


of nationwide publicity members of 
ACA have for so many years felt was 
needed. 

Both ACA itself and the signifi- 
cance of ACA Standards were given 
publicity in hundreds of newspapers 
throughout our country. A series of 
magazine articles about ACA has ap- 
peared and will be appearing in the 
press of the nation. In March there 
was an article in Good Housekeeping 
with a circulation of 34% million. For 
April, one was scheduled in Family 
Weekly with a circulation of over 4 
million. Soon one will appear in 
Parade with a circulation of over 9 
million. 

Articles 


of which ACA is justly 
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YES -_THIS IS FINE QUALITY 


THE SPACE AGE! VIE SLO 


LETTERED 


CAMPWEAR 


+ 

But here on earth we'll have to keep Rush Service 
grinding away at our accustomed tasks— ; 

And one of the most important you on your requirements 
camp owners have is buying complete 
CAMPING INSURANCE COVERAGE! T-SHIRTS 
OF COURSE, the place to buy it is 
from the PIONEERS of this coverage — SWEAT SHIRTS 


VERMONT ACCIDENT INSURANCE COM- 
PANY. CARDIGANS «+ SHORTS 


MEDICAL REIMBURSEMENT 
ACCIDENTAL DEATH WIND BREAKER JACKETS 


DREAD DISEASES 
EPIDEMIC PENNANTS EMBLEMS 


TUITION REFUND : 

DISMEMBERMENT CREW HATS « CAPS 

THE SIGN OF GOOD SERVICE LAUNDRY BAGS 
ee 


HEAD SCARFS 
COMPLETE CATALOG & PRICES ON REQUEST 


BUY DIRECT 
AND SAVE ! 


VELVA-SHEEN MFG. CO. 


Member American Camping Association 1416-c.m.C Vine $t., Cincinnati 10,Ohi0 














AMAZING NEW FLY KILLER IN POWDER FORM 


CAMP 


DIAZINON 


US Patent #2754243 


FLY BAIT KILLER 


JUST SPREAD coe FLIES DEAD 


98% KILL GUARANTEED EACH DAY ! 


Goodbye to messy fly sprays. Camp Fly Bait Killer at- 
tracts and kills flies. Kill flies outdoors before they become 
a nuisance and health menace indoors. Wonderful for 
garbage and garbage areas, picnic grounds, stables and 
wherever flies breed or congregate. You will save labor 
and liquid fly spray money by using Camp Diazinon Fly 


Bait And Killer. 


SPECIAL DEAL TO CAMPS 
| Dozen Shaker top 1+ Cans $18.00 
Shipped to your camp from our nearest warehouse Shipping 


Charges Prepaid. 


CAMP CHEMICAL CO. INC. 


The best known name in chemicals for camps and resorts 
2nd Ave. & 13th St. Brooklyn 15, New York 


Warehouses: New York — Joliet — Los Angeles — San Francisco — Portland 








proud will appear in magazines with 
a total circulation of over 17 million. 
And, since it takes longer to get ar- 
ticles in magazines than in news- 
papers, other magazine articles may 
develop in the next few months as 
the result of the agency’s work. 

A model TV and radio interview 
used in February and March by some 
Section Public Relations Chairmen on 
the subject of “Now is the time to 
prepare for summer camp” was sent 
to all Section Public Relations Chair- 
men. Directors of TV and radio sta- 
tions were contacted by the agency 
in cities where Public Relations 
Chairmen of Sections indicated they 
would like to participate in these pro- 
grams. Radio and TV stations total- 
ing 126 were contacted for the New 
England, Cleveland, Michigan, Los 
Angeles and lowa Sections. 


Publicity Aids 


Aids which Section Public Rela- 
tions Chairmen could use to develop 
their own publicity were sent to 
chairmen of Sections. Public Rela- 
tions chairmen in Sections were be- 
ginning to use these materials. This 
took time to get started as Public 
Relations Chairmen began to realize 
that, while the agency could make 
contacts with wire services and large 
networks, and _ secure syndicated 
newspaper articles which appeared in 
hundred of papers, Sections could 
most successfully handle their own 
local publicity. 

Enough money was raised to pay 
for one year’s service of Edelman & 
Associates, public relations agency. 
That year was up on March 15. In 
order to continue the services of 
Edelman & Associates it would have 
been necessary to have raised $15,000 
for another year. 

There is no money in the present 
ACA budget to provide for this nor 
will the anticipated dues increase take 
care of it. Reserve funds will be 
needed to carry on the Standards 
Program when the Kellogg Grant 
Fund runs out on July 1. The Board 
of Directors felt it would be unwise 
to raise funds for public relations at 
this time. They believe the program 
was very successful, accomplished 
more than was anticipated, and would 
have liked to see it go on if funds 
had been available. 

The Public Relations Committee is 
of course sorry to see ACA’s profes- 
sional public relations program stop 
just as it was gaining momentum. 
Through the recent survey of camp- 
ing made by our Government we 
have learned fewer children in pro- 
portion to the population are attend- 
ing camps. We believe this makes it 
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more important for ACA to make 
known through press, radio and TV 
the spiritual and educational values of 
camping, and the ACA _ Standards 
Program. 

Until such time as your Board of 
Directors can afford again to engage 
a professional public relations agency, 
the ACA staff and the Public Rela- 
tions Committee will do all they can 
to carry on this work. The commit- 
tee has already formulated plans to 
guide Section Public Relations Chair- 
men to achieve good public relations 
at the local level. Section Chairmen 
will be encouraged to send to the 
National Committee reports of suc- 
cessful local efforts which in turn will 
be distributed to other chairmen. 


New ACA Book 


Is Completed 


Work has been completed on the 
manuscript of a new book contain- 
ing the “best” inspirational articles 
published in Camping Magazine 
throughout its history. Finished copy 
is in the hands of Association Press, 
who will publish it in February 1960, 
in connection with American Camp- 
ing Association’s Golden Anniversary 
convention at San Francisco. 

Tentatively titled “Light from a 
Thousand Campfires,” the book is ex- 
pected to provide high inspiration, 
stimulation and enjoyment to all who 
have been connected with camping 
during the last half century, as well 
as to educators, clergymen, parents 
and others interested working with 
youth. It was developed as a co-op- 
erative project of ACA, Association 
Press and Galloway Publishing Co., 
publishers of Camping Magazine. 

More than 200 camp executives 
assisted in appraising every article 
ever published in the magazine, and 
in making preliminary selections of 
those to be included in the book. 
Kenneth Webb, camp director and 
co-author of “Summer Magic” and 
other camping literature, served as 
editor; Mrs. B. A. Sinn, as chairman 
of ACA’s Publications Committee, 
coordinated the project. 

The work of some 83 authors is 
represented in the approximately 100 
articles which comprise the new 
book. Selections range all the way 
from the February 1926 issue of 
Camping Magazine to editions pub- 
lished this year. An interesting point 
is that manuscript readers and the 
editor have indicated by their choices 
that they feel the content of Camping 
Magazine has steadily improved over 
the years. Some 60 per cent of all 


Camping Magazine, May, 1959 





Protect Your Guests 


Pract Prt and Property with 


Sensible Price ‘Pporto-p UU 


Instant fire fighting action with straight stream nozzles, fog nozzles 
or foam playpipe equipment — combats all types of fires. Rubber 
gear construction permits using dirty or clean water from lake, pond, 
etc. Not an expense but an INVESTMENT in the safety of your guests 
and property. Dependable . . . easy to operate, service and maintain. 


Ports-Pump $375.00 ».,' 


Write for quotation covering total cost of pump with required amount 
of hose and nozzle. Demonstrations arranged. 





19735 Ralston PORTO-PUMP, INC. Detroit 3, Mich. 
TELEPHONE: TOWNSEND 9-0507 


CONTROL 
YOUR OPERATING COST 


‘ 


Portable 
Model 


H 
$ 
135 
Peel Your Potatoes and Keep Your Profit $'s 
with UNIVEX 
@ 10% waste. 


@ 15 lbs. per minute. 


@ Peeling disc uncondition- 
ally guaranteed for 2 years. 


@ Stainless steel construction. 
@ Drainboard type. 


$ 
Model H200 — °170 
Mobile Peeler 
No lifting, rolls easily. 


Iv 
UNIVERSAL INDUSTRIES 


DEPT. "|", 87 FELLSWAY WEST, SOMERVILLE 45, MASS, 
Manvfacturer of the Univex Food Preparation Machines 


Canadian Distributor: 
Crown Electrical Mfg., Ltd., Brantford, Ontario 











The incomparable 


PETERSON FIELD 
GUIDE SERIES 


The Series that has revolution- 
ized identification in the field. 
Lavishly illustrated in color 


|. A Field Guide 
to the birds 


To Western Birds 


To Shells of Atlantic 
and Gulf Coasts 

To Butterflies $3.95 
To Mammals $3.95 
To Shells of Pacific Coast 

and Hawaii $3.95 
To Rocks 

and Minerals 

To Birds of Britain 
and Europe 

To Animal Tracks 
To the Ferns 


And two new titles 
Il. To Reptiles 
and Amphibians $3.95 


12. To Trees and Shrubs $3.95 


Houghton Mifflin Company 
2 Park Street, Boston 7, Mass. 


$3.95 
$3.95 


$3.95 


$3.95 


$5.00 
$3.95 
$3.95 








everything for your 


Wi 


from one ¥ resource! 


Since 1883 OCEAN POOL has 


been first choice for all 
waterfront supplies 


Send today, on camp 
7 stationery, for big, colorful 
FREE CATALOG No. E 


OCEAN POOL SUPPLY CO. 


155 W. 23rd St., New York 11, N. Y. 
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g ASK YOUR INSURANCE ADVISOR i 
TO 


VMMM$ubélé-4} 


CAMPERS MEDICAL 
EXPENSE PLANS 


Flexible day and resident plans 
e Staff members may be in- 
cluded @ Travel coverage @ 
Low cost @ Emergency den- 
tal care @ Tuition refund 


MUTUAL LIFE INSURANCE CO. . 
E. A. Kenney, Exec. Dir., Special Risks Dept. ff 
j 14S. Wycombe Ave., Lansdowne, Pa. | 


MEMBER ACA 
Bee oe oe oe ee ee ee es oe as | 


-2=4EN PEARSON 


Ae oe eee 2 ee 2 ee 


Manufacturers of 
THE WORLD'S FINEST 
ARGHERY EQUIPMENT 


there's a BEN PEARSON 
bow that’s just right 
for YOU... TRY THE 





A beautiful Lemonwood bow 
backed by fiber glass for extra 
power and durability. Semi- 
reflexed limt, full-view sight 
window. Carpeted arrow rest, 
padded grip. Available in 5‘6” 
or 5’ length, in weights to 40 
Ibs. Priced as low as 


REMEMBER 





for EVERYONE! \ 
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articles selected for inclusion in the 
new book have appeared in the maga- 
zine within the past 15 years, with 
the remaining 40 percent chosen 
from the previous 18 years of the 
publication’s circulation, Many of the 
authors represented in the new book 
are still active practitioners in the 
camp field, and it is to their credit 
that the movement’s literature still re- 
tains its vitality and value. 


Barbara Learoyd 
Resigns Post 


Mrs. Barbara Learoyd has resigned 
as executive Secretary of New Eng- 
land Section, ACA, and Mrs. Velma 
Stone has been appointed as her suc- 
cessor. 

During Mrs. Learoyd’s seven years 
in office, membership in NECA has 
grown from 400 to more than 900 
members, and services to the Section 
have been greatly expanded. Mrs. 
learoyd resigned her position to be- 
come the director of Camp Winne- 
mont, West Ossipee, N. H. 

Mrs. Stone, new Executive Secre- 
tary, brings to this position a wealth 
of experience in education, business, 
community work and camping. She 
has participated in many NECA ac- 
tivities and meetings. Mrs. Stone has 
also worked at Camp Union, Green- 
field, N. H., in the business office. 


Arthur L. Cochrane 


Arthur Lewis Cochrane, founder of 
Canada’s first camp for boys, died re- 
cently. Mr. Cochrane founded his 
first boys’ camp on Lake Muskoka in 
1900. In 1903, he founded Camp Te- 
magami, now directed by his son, at 
Lake Temagami. 

In recognition of his contribution 
to camping, Mr. Cochrane was made 
an honorary president of the Ontario 
Camping Assn. He was also presented 
with a plaque by the Ontario Depart- 
ment of Education in tribute to his 
work among boys. 


PR Booklet Needed 


ACA’s Public Relations Committee 
is in need of a copy of the booklet 
“Public Relations for Camping,” for 
its permanent files. Anyone having a 
spare copy of this proceedings of the 
1949 ACA workshop on public rela- 
tions held at Bear Mountain Inn, is 
requested to send it to Mrs. F. M. 
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Isserman, 82 Arundel Place, St. Louis 
5, Mo. 


Reprints Available 


Several helpful articles from form- 
er issues of Camping Magazine are 
available to interested readers from 
the publisher’s office. Included are: 

“Eight Things Parents Want from 
Camp,” from the March 1959 issue. 
One page; available in multiples of 25 
copies at $1.70 per 25. 

“General Principles for all Coun- 
selors.” One page; available in multi- 
ples of 20 copies at $1.00 per 20. 

“State Laws and Regulations Af- 
fecting Camping.” Three pages, a new 
reprinting of material originally pub- 
lished in 1951; price 25¢ per copy. 

Orders, accompanied by remittance, 
should be sent to Camping Magazine, 
120 W. 7th St., Plainfield, N. J. 


YMCA Celebrates 75th 


Camping Anniversary 


The 1959 camping season will mark 
the 75th anniversary of YMCA camp 
operation, it has been pointed out by 
John A. Ledlie, national YMCA sec- 
retary for Youth Program and Camp- 
ing. The YMCA, currently one of the 
nation’s leaders in youth camping, has 
seen its operations grow from one 
camp in 1885 until today there are 
more than 640 YMCA camps serving 
250,000 boys and girls with over 402,- 
OOO camper-weeks per year. 

The original Y camp, Camp Dud- 
ley, in New York State, continues in 
operation, and presently serves nearly 
600 boys per season, in two four-week 
periods. 

In addition to providing large-scale 
camping opportunities, many YMCA 
personnel have served ACA in vary- 
ing capacities at Sectional, Regional 
and National levels. Moreover, 
through operation of its college-level 
youth leader training institutions, the 
YMCA has helped supply thousands 
of trained leaders, not only for Y 
camps, but for hundreds of other 
camps as well. 


Camp Newspaper 
Conference Planned 


The annual Newspaper Journalism 
Conference to discuss camper publica- 
tions will be held this year on July 
13, 10 to 4 o’clock, at Camp Zakelo, 
Harrison, Me. Sponsored by Mrs. Zak 
Zarakov, the conference will include 
workshops in make-up, design, photo- 
graph and sports reporting under pro- 
fessional leaders. 
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complete trail 
feeding 


with minimum werght 
minimum cube 
reasonable prices 


assure successful 
Tripping Programs 


Order 
full prepackaged menus 


“TRAIL UNITS” 


Complete menus — four campers/one day 
Breakfast - Lunch - Supper 
In a box 11% x 11" x 4/2” - Only 6% Ibs- 


PROVEN BEST IN THE FIELD 


BY THOUSANDS OF CAMPERS 


CHUCK WAGON Guarantees: 
LIGHTWEIGHT « TASTY 
EASY TO PREPARE 


out-of-camp meals 


individual items or 


+ 


Have the Best at Your Camp! 


Write for catalog and price list. 


BOLTON FARM PACKING CO., Inc. 


Newton 64, Massachusetts 











STORIES CHILDREN LOVE 


World’s largest collection of Re- 
corded Stories for Children, adapted 
from the great children’s literature 


of the ages. 


10 LP records each containing 
4 stories. Playing time— 


45 minutes 


Collections contain stories from: 

Hans CHRISTIAN ANDERSON 
Tue BrotrHers GRIMM 

Srorres AROUND THE WorLpD 


AMERICAN Fo.tkK TALES 


Send for complete lst. 


SPECIAL PRICE IF ORDERED 
FROM THIS AD: 


$3.69 each; $35.00 set of 10 
HOFFMAN-LUBAR 


282 Soundview White Plains, N. Y. 
Tel.: WH 6-7183 














The STEPHENSON MINUTEMAN RESUSCITATOR 


gives the patient 
EVERY break 


The STEPHENSON “MINUTEMAN” 
RESUSCITATOR is an ingeniously de- 
signed compact instrument, weighing 
only 30 pounds in case with cylinder. 
With an extra Midget attachment, it 
can resuscitate two patients, while as- 
pirating a third, all at one time. 


such a combination instrument 
‘“*MINUTEMAN” — resuscitator, 
inhalator and aspirator — protects 
against all respiratory crises: drowning, 
smoke or fume _ suffocation, electric 
shock, heart attack, asthma, etc. 


Only 
as the 


Send coupon for full information 


—— oe 


— 


It’s “D” size cylinder lasts about 4 
minutes and is quickly refilled at low 
cost. Operating pressures are easily 
adjusted from Adult to Infant, pro- 
viding a range essential in cases of 
chest injuries, and where the patient 
makes the first efforts to breathe after 
being overcome, and in working with 
children. 


The “MINUTEMAN” can be regulated 
to give various mixtures from 100% 
oxygen to 50% oxygen and 50% air, an 
asset in taking the patient gradually 
from oxygen to air, with beneficial 
effects. 


' 

1 STEPHENSON CORPORATION 

| RED BANK, N. J. 

1 LC) Please send Minuteman Folder B-5. 
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Hedley Dimock 
Honored 


One of the main events of Annual 
Friends’ Day, observed at Camp Ton- 
akela, Madras, India, was the unveil- 
ing of a tablet, in memory of Dr. 
Hedley S. Dimock. Prof. Charles E. 

3 ieee ee Hendry, Toronto, told the internation- 

PROGRAMS - al | al audience about Dr. Dimock’s work 
in camping. 

Lechinn Gar Sete nae Wines t0.00p ap. your This was a part of observances in 

handicraft programs? Interested in keepin Z ©. Madras opening World Brotherhood 


costs down? Then you can really use IDEA ae ~e ame : cated 
UNLIMITED, the magazine designed to help ; a Week, and most appropriately so, 


instructors create interesting and useful items si Se eel tae, a eed ae i 
on @ low, low budget. You'll get hundreds of 4 ; 4 since amp Tonakela ts jointly sup 


ideas from a year’s subscription which covers ; — | 
10 issues. Illustrated below are some of the _ee *¢ s es 
projects from IDEAS UNLIMITED. - ec €.6 


ported by contributions from India 
and camps in the United States and 
Canada. 
PROMENADE Model 25V-8A Efforts to raise $250 so that Dr. 
Rigi tee Jimock’s name may be placed on the 
Ideal for all Camp Activities memorial plaque at ACA headquart- 
e Recreations Rhythm ° Sports ers are continuing. Ted Cavins reports 
that $152 has been sent to him to 


4-speeds variable _ 16 ae RPM, a date. 

amplifier...two 12” extended range speakers . . . 

and steel sound unit in one easily carried case ACA Section 

... Spring Float Suspension to eliminate groove 
$2.00 jumping ... Sound for 3500 persons. 


Camp Net. . .$189.50 The second Section Presidents’ 


SAMPLE COPY only 25¢ tiie taeiineemene, otkerence wil be held Oct. 16 to 
Write Dept. C-2 18, at ACA Headquarters, Martins- 


Write ERAN CHASE ° ville, Ind. Purpose of the conference 
fons califone is to provide opportunity for sharing 


IDEAS UNLIMITED CORPORATION problems, concerns, ideas, plans and 
NOIS 


Presidents’ 


Conference Scheduled 
1 yrs. subscription .... 








1041 NO. SYCAMORE AVE. , . 
SORS 00. CENESEN AVE.. GUEASS G, SS HOLLYWOOD 38, CALIF. operations among Section representa- 


tives and between them and national 
officials, so that each Section Presi- 
dent may be better prepared for his 
Kis” Wise , Vo Supervise job. Vice-Presidents are urged to at- 

tend also. The cost, which should be 
included in the Section budget, is 
$6.00 per day for housing and meals 
at Bradford Manor. 











SUPERVISION IN SUMMER CAMPS 


A DISCUSSION ON STAFF Salomon Appointed 


— . 
COMPILED AND EDITED BY ALAN KLEIN, National Consultant 
Formerly Professor, University of Toronto. The National Park Service has ap- 
Currently Professor Graduate School of ‘ 
Social Work, University of Pittsburgh. pointed Julian H. Salomon, director 
of camp planning and construction 
for the Girl Scouts of the U.S.A., as 
a consultant for its national recreation 
resources study. 

Authorized by an Act of Congress, 
the study will be conducted by a com- 
Order Now — _ $1.00 per copy, mission headed by Laurance Rocke- 

‘ainilies weilias aad feller and will include a survey of all 
exchange charges public and private outdoor recrea- 

tional areas in the country. 
Published by Mr. Salomon, who has been on the 
THE CANADIAN CAMPING MAGAZINE COMPANY Girl Scout staff for 14 years, is a 
landscape architect who has special- 
5:-Oaaneels be “Cea Sie apetenie’ === Cie AND Mair ized in planning camps for children 
Ontario Camping Association and adults in all 48 states and Mexico. 
93 Yorkville Avenue, Toronto, Canada He is a member of ACA and has 
written several books useful to the 
camping field, such as: “The Book 
ae : of Indian Crafts and Indian Lore,” 
Address “Organized Camp Facilities,” and 
[] I enclose cheque or money order to cover cost. “Camp Site Development,” as well as 
C) Please bil! me. several articles in Camping Magazine. 


and 


IRWIN HALADNER, 
Director, Camp Wabi-Kon 


Endorsed and Distributed by — 


The Ontario Camping Association 


Please send me copies of “It’s Wise to Supervise” —$1.00 per copy. 
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Courses Announced 
for Camp Leadership Training 


Each year, Camping Magazine lists courses offered for 
training camp counselors and leaders. Below are some 
courses scheduled for this year. Many others are listed in 
Reynold Carlson’s article in this issue. Check them over 
—one or more may be just the course to help your staff. 


YMCA Camping Workshop 

Date: June 14 to 17. 

Place: Camp Conrad Weiser, Wernersville, Pa. 

Content: “See How and Try It” training experience, con- 
centrating on six basic areas of camp program. Certifica- 
tion of instructors who qualify after the training program. 
Fee: $25.—all inclusive. 

Contact: Camp Conrad Weiser, YMCA, Reading, Pa. 


Mondamin-Green Cove Riding Instruction and Rating 
Date: June 6 to 16. 

Place: Green Cove Camp, Tuxedo, N. C. 

Content: Fundamentals of good riding for hacking, hunt- 
ing, training and teaching. Special attention to camp and 
school instructors. 

Fee: $85.—all inclusive. 

Contact: Mr. and Mrs. Frank Bell, Tuxedo, N. C. 


Keewaydin Trip Leaders School 

Date: June 14 to 21. 

Place: Keewaydin Camps, Salisbury, Vt. 

Content: Extensive coverage of skills of campcraft and 
trip leading. Adapted to experienced and inexperienced 
men and women, 
Contact: Abbott T. 
Leaders, Salisbury, Vt. 


Fenn, Keewaydin School for Trip 


Conference for Trip and Campcraft Counselors 

Date: June 13 to 20. 

Place: Blazing Trail, Denmark, Me. 

Content: For men and women who have sufficient back- 
ground of camping experience to enable them to learn in 
a week how to arouse interest of campers in real camping 
out—either on mountain or canoe trips. Course includes 
ACA Campcraft Certification Program. 

Fee: $50.—all inclusive. 

Contact: Miss Eugenia Parker, Denmark, Me. 


Montresor Riding Workshop 

Date: June 15 to 20 

Place: Montresor Camp, Leesburg, Va. 

Content: A course for riding counselors and staff. Covers 
stable management and teaching technique with special 
emphasis on the place of riding in camping program. Par- 
ticipants may work toward D.G.W5S. rating. 

Fee: $75.—all inclusive. 

Contact: Mrs. Howard Russell, Montresor Camp, Lees- 
burg, Va. 


Gay Valley Nature Institute 

Date: June 9 to 15. 

Place: Gay Valley Camp, Brevard, N. C. 

Content: Emphasis on interpreting the out-of-doors and 
developing skills and techniques for guiding field trips, lay- 
ing out nature trails, developing museums, the selection 
and use of nature materials, and understanding local con- 
servation problems. 

Fee: $30. — all inclusive except bedding. 

Contact: Miss Mary W. Gwynn, Brevard, N. C. 
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MODERN IS 
THE SOURCE 


FOR 


EVERYTHING 


FOR 


POOL AND 
WATERFRONT 





Dozens of different filters, cleaners, chemicals, lights, 
fittings, pool paints, ladders, diving stands, racing lanes, 
anything and everything that goes into, under, or along- 
side a pool! Have any technical problems? Our pool ex- 
perts will be glad to help you. Get a copy of Modern’s 
new Catalog and Data Book. Includes prices, descrip- 
tions, photos, helpful facts on pool care. Call your near- 
est Modern dealer or write for his name and Catalog 
No. 17E 

Our policy for two decades has been: to offer honest 
values, honestly described; to market distinctive and 
better products; sell them at fair prices; to render effi- 
cient service. 


modern 


MODERN SWIMMING POOL CO..INC.+ 1 Helland Ave., White Piains, New York » WHite Plains 8-3932 


34 


Land 





Amorions Finest: | 


FRUIT-DRINK 
FLAVORS! pete 


2 


ALL 
FLAVORS 


arte cere 
~er 


SMITH JUNIOR {°. 


Inc. MITH -JUNIOR CO 





12 SARATOGA AVE., ROCHESTER, N. Y. 





HAVE ADEQUATE FACILITIES THIS SUMMER 
plumi - Spau 
PORTABLE PIERS 


Made of aluminum. Easily installed 

to any size or shape. Self-anchoring 

auger heads anchor solidly regardless 
of bottom contour or composition. Easily removed to prevent winter 
damage. Require little storage space. Lightweight but exceedingly strong. 
Write today for literature and prices. 


METALLOY PRODUCTS CO. 
127 McKenzie Street Hudson, Michigan 














PACKAGED SHELTER 


STEEL- cad SPARKLING 
| ZINC COATED ALUMINUM FINISH 
A spacious 10’x20’x7’ 
Sh 
e Shapes » Jewelry a | aero social x7’ Strongest port 
Findings ¢ Enamels 7 camp sites, lake re- pound for pound 
(In shaker-top, un- ; sorts, lodges, recrea- 


tional areas. Bolts ever built! 


breakable bottles) « ee together in an hour. 


Kilns ¢ Exclusive Needs no paint or ony , 
Imported Tools special foundation. 
Factory to you! S 


THE JEWELRY CRAFTSMAN CO. Write for brochure. FREIGHT PAID 
139 N. WABASH AVE. CHICAGO 2, ILL. [OUTER M aE) atk T Ey ee ten 3 | 














Complete Line of 


Ceramic & Copper Enameling Supplies. 
Kilns @ Wheels ¢« Tools ¢« Molds 
Clays « Glazes « Copper Shapes 


Chases away mosquitoes, e Publications 
chiggers, ticks, biting flies, 
other insects. Harmless to 
iiumans, dogs, cats, birds, 3 catalogs available — general supplies 
Lets you enjoy picnics, hikes with instructions (36 pages), copper 

fishi d ‘ny enameling supplies with instructions 
camping, fishing, gardening. (32 pages), mold catalog (24 pages). 








Write Dept. C. 


WAMEY America’s most popu- SEELEY’S CERAMIC SERVICE 


lar spray-on repellent 
At all better stores 7 ELM STREET ONEONTA, N. Y. 





ACA Sections Plan 


Meetings and 


Region Il 


New Jersey Section’s final meeting 
and banquet will be held on Tuesday, 
May 19, at YMCA Camp, Stillwater, 
N. J. 


The 5th Annual Camping Fair of 
the New York Section was held on 
Apr. 17 and 18 at Camp Minisink, 
Port Jervis, N. Y. Members attending 
benefited from new ideas for program 
and equipment, as well as tours 
through the camp. 


Among events scheduled for West- 
ern Pennsylvania Section’s “Camp 
Fair” on May 1-2 are: Kitchen San- 
itation and Nutrition Seminar; Clinic 
for Caretakers and Maintenance Men; 
Seminar for Camp Nurses; Super- 
vision of Staff; and ACA Standards 
Visitors Training. 


Region Ill 


Art Lusty and Doug Salisbury have 
been appointed co-chairman of the 
1961 Regional III Convention to be 
held in Detroit, Mich., according to 
Cliff Drury, president, Michigan Sec- 
tion. 


Region IV 


Tennessee Valley Section will be 
hosts of the 1961 Regional Conven- 
tion. Miss Louise Davis, of the Chil- 
dren’s Museum in Nashville, is con- 
vention chairman. 


Southeastern Section recently an- 
nounced the following calendar of 
coming events: June 5-15, Red Cross 





SWISS EMBROIDERED 
CLOTH EMBLEMS 


Four generations of experience in design- 
ing and manufacturing Swiss-Embroidery. 
Highest quality, 100% washable and 
colorfast. 

Artwork supplied free of charge. 
Manufacturer of Swiss-Embroidered Camp- 














craft patches used by American Camping 

Association. 

WRITE FOR OUR BEAUTIFUL NEW 
COLORED CATALOG 


A-B EMBLEM CORP. 


519-523 30th St. Union City, N. J. 
Tel. UNion 4-1513 
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Camping Fairs, 


Conventions 


Aquatic School, Brevard, N. C.: June 
6-16, Mondamin-Green Cove Riding 
Center, Tuxedo, N. C.; June 6-16, 
Red Cross Small Craft School, Tuxe- 
do, N. C.; June 8-15, Nature and In- 
stitute Campcraft Courses, Gay Val- 
ley Camp, Brevard, N. C.; August 13- 
23, Red Cross Aquatic School, Brev- 
ard, N. C.; September 11-12, SES 
Fall Meeting, Camp Blue Star, Hen- 
dersonville, N. C. 


Region V 

Minnesota Section is sponsoring a 
“Nature Resources for Day Camp 
Programs” day, May 19, at Camp 
Wilder, near Stillwater, Minn. Pro- 
gram subjects include: weather, mar- 
ine nature-pond life, bird life, land 
conservation, animal life, nature 
crafts, mineralogy. 


Chicago Section joined Wisconsin 
Section in sponsoring a Spring Insti- 
tute April 24-26. Among speakers 
were Dr. Charles C. Noble, Dean of 
Syracuse University Chapel and chair- 
man of the YMCA National Advisory 
Committee on Camping, and Fred V. 
Rogers, ACA President. Sessions on 
campcraft, handicrafts and nature ac- 
tivities, as well as visits with exhibi- 
tors were featured. 


Region VII 

The Coronada Section Conference 
at Sedona Lodge took as its theme, 
“Back to Earth,” believing that to- 
day’s trend is too far “out of this 
world” and too much in the Space 
Age. Standards Chairmen were espe- 
cially urged to attend to receive spe- 
cific assistance in camp visitation pro- 
cedure. 





Wholesale Dealers of 


ALL KINDS OF FEATHERS 


© Handi-Crafts 

e Archery 

e Fishing Flies 

@ Indian Headdresses 
© Any Other Purpose 


M. Schwartz & Son, Inc. 


321 - 325 East 3rd Street New York 9 
Telephone: CAnal 8-6646 








CAMP KINNAHWEE SCHOOL 
of HORSEMANSHIP 


Classes in horsemanship from June 13 
to June 20 will include: Ring Riding, 
and methods of teaching; Trail Riding, 
with care of the horse and rider on 
trails, establishing trails, and pack 
trips; Stable management. Lecture 
work. 

Classes and accommodations at Camp 
Kinnahwee, located in Hollister, Wisc. 
Rate: $55. For brochure write: 


Catherine Thompson 
604 Drexel Ave. Glencoe, Ill. 
Tel.: VErnon 5-3349 





your campers will love singing 
these all-time favorite songs, 


SPECIAL CAMP PRICES: 


ox 2°— §0¢ per slide 
$1.00 per slide 


34" x 4” - 


send for our catalogue of hits now! 


NATIONAL STUDIOS 


44 W. 48th St., New York 36, N. Y. 














This Season Please 
CONSIDER 
Our BETTER-THAN-EVER 
CRAFT IDEAS 
MATERIALS 
PRICES ! 
MAGNUS CRAFT MATERIALS, INC. 


108 Franklin Street New York 13, N. Y. 


: seers r Design, 
- Constfuction and 
PERFORMANCE 


i tar greater 
strength and 
SAFETY#: 





PL AY a ROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century. 


WRITE FOR LITERATURE 














oe Gok, ae €. — 3 ; 
" ey tee ee Oe Re ee en “ . 
"SEER EEN CE Os 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK PICNIC PLAYGROUND. SWIMMING 


POOL AND DRESSING ROOM EQUIPMENT 
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PICTURE POST CARDS 


of every description 
PICTORIAL FOLDERS 


Reproduced From Your Own Photos 
More Camps than ever know that Picture 
Post Cards play a vital role in Camp 
Publicity. No other medium attracts such warm 
personal interest. 

FOR PUBLICITY! FOR PROFIT! 
Send for free folder MC 


ARTVUE POST CARD CO. 


225 Fifth Ave. New York 10, N. Y. 











available only on | 


| 
| ROOF /P* MOWERS | 


| America’ s Most Versatile Mower! | 


Weeds + Lawns « Brush + Trees | 
*VARIABLE PITCH— Provides in | 


stant blade adjustment for any 





cutting job 

SELF -PROPELLED O1L BATH GEAR DRIVE 
Cusmons and lubricates gear 

drive assembly in a continuous | 

bath of oul 





@ FULL 26” CUT 

@ 4 HP to 7 HP ENGINES 

@ ADJUSTABLE CUTTING HEIGHT 
@ 26” EASY-GLIDE WHEELS 

@ RIM-GRIPPER TIRES 


| 
| WRITE FOR FREE FACT FOLDER y's Pr | 
: 


; ROOF MFG. CO. 
Pontiac 20, Illinois 











TRAIL TRIPS 


teach more than skills 


Part Il 


By George Thompson 


HIS IS the second part of an ar- 

ticle describing The _ Trailsmen 
system of conducting two to five da) 
trail trips for boys 11 through 16, in 
which all equipment used is carried 
by the boys and their counselors in 
back packs. Part I, in the February 
issue of Camping Magazine, covered 
organization of trail parties, trail 
camping equipment, and transporta- 
tion of food for trips. 


On the Trail 


On the trail, a counselor always 
hikes at the end of his group to as- 
sure that no one becomes separated 
from the party. The Trail Chief leads 
the line. If he is inexperienced or not 
familiar with the route, one of the 
counselors may occasionally take the 
lead. Other campers may be given 
lead experience as appropriate. 

The leader frequently checks the 
file behind him, and calls a halt if he 
can’t see the counselor at the rear. 


Campsite Management 


On arrival at the designated over- 
night stopping place, the Trail Chief 
selects the specific campsite and starts 
each person on his scheduled job. He 
may delegate some part of this re- 
sponsibility to the Foreman, or he 
may have an Assistant Trail Chief. 

Counselors as well as campers have 
been scheduled for jobs. However, 
with inexperienced groups, the Fore- 
man is instructed to see that one 
counselor is always on cooking or 
fire (so that he can instruct the 
cooks) and another is on campsite 
work. 

A complete, efficient campsite ad- 
vances the success of any trip. In 
trail camping, where all equipment is 
carried in back-packs, a comfortable 
campsite is created from ingenious 


40) 


use of a few simple tools and equip- 
ment. 

Site selection is the first step. Good 
ground cover, trees for shelter and 
fuel, even ground with gentle drain- 
age, and absence of any natural haz- 
ards (cliffs, canyons, overhanging 
deadwood) are desirable aspects of 
a site. 

[he fire location is next designated. 
It should of course be clear of over- 
hanging tree branches, 

On arrival at the campsite, packs 
are laid in a straight “duffle” line in 
a convenient spot, where they will 
remain until camp is_ struck. The 
packs we designed and use are con- 
structed so as to keep contents dry 
even when packs are left out in a 
rain. If conventional packs are used, 
it is suggested they be hung on a 
tree and covered at night or in a rain 
with a plastic tarp. 

Plastic “kitchen” tarps are spread 
out by the cooks on even ground 
about six feet from the fire site. Next, 
the cooks collect from the packs the 
food needed and begin preparing it 
for the fire. 

Two firemen, meanwhile, are set- 
ting up the fireplace, gathering wood, 
and making flames as quickly as 
possible. 

The rest of the party is busy with 
campsite engineering. First, tents go 
up. They should be located well away 
from the kitchen area. (We do not 
use a supply tent. If one is used, it 
should go up first, so that equipment 
can be laid out for convenience of 
cooks, fire builders and_~ clean-up 
crews. ) 

If camp is being made late and 
dew has already settled, ground cloths 
are spread in each tent. Otherwise, 
the folded groundcloths are laid in 
each tent under the rolled sleeping 
bags which the campsite engineers 
have removed from each pack. 

‘Eatin’ irons,” plates and cups, are 
collected from the packs and hung 
near the kitchen in a net bag. A 
doubled rope is twisted, stretched be- 


tween two trees, pulled fairly taut, 
and the trail equipment kits are hung 
in numerical order between the 
twists. Pots not in use are placed in 
the net bag or on a small plastic tarp 
on the ground near the net. 

[he campsite engineers dig a trash 
pit and a grease pit near the kitchen. 
marking each with an upright pole. 
Well away from the campsite and 
downstream from the water supply, 
preferably a hundred feet or more 
from any body of water, they dig a 
latrine, Finally, a check is made for 
any safety hazards not corrected dur- 
ing the set-up. The trail campsite is 
now complete. White cloth markers 
are hung near any natural hazards 
which cannot be eliminated and their 
location is announced to the group. 

Packs are checked for correct nu- 
merical order, their covers closed, 
and gaps, left in the duffle line when 
Sleeping bags were removed, are 
closed by moving packs together un- 
til a neat, consolidated pack line is 
obtained. 

Striking of the campsite, in prepar- 
ation for the return trip to base camp, 
follows the same pre-planned method, 
which assures maximum result for 
the effort extended. 


After the Trip 


At the conclusion of each trail 
trip, Supply Men check in all equip- 
ment, listing damage and losses for 
submission to base supply people. 
Chow Men return any left-over usa- 
ble food to the base stores. The 
Scribe submits his records and log 
of the trip to the base files and rec- 
ords. 

The Trail Chief lead a discussion 
to gather ideas for future trips and 
to criticize the completed trip. 
Counselors sit in on the discussion 
in order to compile data useful to 
the camp in evaluating its program. 


—The author is director of The 
Trailsmen, a private camp for boys. 
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N A SHORT time groups of young 

men and women will be arriving 
in camps all over the country to 
spend their summer working, playing, 
guiding and counseling with children. 
They will be full of fun and enthusi- 
asm and eager to begin what may or 
may not turn out to be a good camp- 
ing experience. Much depends on the 
camp director’s understanding of each 
staff member. 

These young people are full of keen 
anticipation about this wonderful 
thing called camping; they are fresh 
and clear-eyed and excited about 
what the future may hold for them. 
In their hands, we, as camp directors, 
are placing a grave responsibility. We 
realize, as a counselor may not, the 
influence he will have over many chil- 
dren. The results at the end of the 
season depend greatly upon the ad- 
justment each counselor makes to 
camp living. 

What do we know about these 
young people we call counselors? Are 
we as aware of their needs as we are 
of needs of campers, or are they just 
necessary adjuncts to getting a job 
done? Do we try to see beyond the 
surface and to understand, or are we 
too busy to be concerned? Each coun- 
selor comes to us with his share of 
problems, conflicts and doubts about 
self and future. One may be shy and 
timid; another blase and self-assured; 
he may be sensitive and easily hurt; 
he may either underestimate or over- 
estimate his abilities. To bring out the 
best in each staff member will require 


Be Sure 


time are given the opportunity to grow 
themselves. Growing requires under- 
standing — and that understanding 
comes from the camp director. 

Nothing is more satisfying to see 
than enthusiasm of staff. Nothing is 
more disturbing than to watch them 
if they are too sure of themselves. 
Nothing is more pathetic than when 
they fall on their faces and have the 
difficult task of admitting that some- 
one else knows better than they. That 
is the time a camp director fully rea- 
lizes the grave responsibility that is 
his. The manner in which such crises 
are handled may have a direct bear- 
ing on the future stability of staff 
members. It behooves a director to 
develop sufficient insight and an 
awareness of an individual’s make-up 
to know what to do, when. It is time 
for using all of the skill he has in 
human relations to fully understand 
and to encourage. It is not a matter 
of solving problems for them, but 
rather to encourage them to stand on 
their own feet and solve their own 
problems. Thus we are strengthening 
the counselor and in turn the camper. 

We speak of Junior Counselors, 
but can we counsel in a junior man- 
ner? Perhaps we are not fully aware 
of the meaning of the word “coun- 
sel.” According to Webster, counsel 
means: “Il. advice given as result of 
consultation; 2. mutual advising; de- 
liberation together; 3. the exercise of 
deliberate judgment; prudence.” 

What do we do to a young teen- 
ager when we place such responsibility 


their years and are often tempted to 
give in to pressures placed upon them. 
We must not run the risk of destroy- 
ing a wonderful experience for these 
young people by giving them such a 
burden. We must not take away from 
them part of the fine experiences of 
the future, something they should 
look forward to. 

Perhaps the answer lies in setting 
and keeping standards for camp staff 
and doing a better job of interpreta- 
tion to parents. Older campers do 
need new challenges as they mature, 
and we can provide them with our 
present day programming. The older 
camper can help — with guidance; he 
can learn — by good example; he 
can achieve a sense of value with 
good counseling; he can gain new 
skills — by trying new things. Bit by 
bit he will realize how much more he 
needs to know before he is ready to 
become a counselor. 

In this age of conflict, of discovery 
and of great fear of change, it is 
comforting to know that so many 
young people have their feet on the 
ground and have the ability to help 
those who are younger adjust to pres- 
ent day living. Their disappointment 
when they fail to “reach” a camper, 
their pride in the camper who has at 
last achieved some small skill, their 
sense of values deepened in the camp 
setting, their willingness to do more 
than their share in an emergency, 
their amazing dependability and 
“stick-to-it-tiveness” ;— all these valu- 
able qualties help to make them able, 


Counselors Are Ready 


For Their Responsibilities 


all the patience, understanding, tact 
and kindness a camp director may 
have. 

If we are to do an effective job 
with campers, we must begin with the 
counselor. We speak of having a 
“happy camp.” It is not realistic to 
expect such a camp unless we have a 
happy, contented staff who feel they 
are contributing something worth- 
while to campers and at the same 


Camping Magazine, May, 1959 


By Cathryn Campbell 


on him? Furthermore, what are we 
doing to campers who have the right 
to a counselor with some measure of 
maturity and judgment? 

As for the camp director — it is 
doubtful that he will sleep many 
nights if he has a staff full of inexperi- 
enced young people. As is true In 
other areas of endeavor, it is also 
true in camping: adults often push 
children into responsibilities beyond 


understanding adults and counselors. 
With good camp directors to guide 
and receptive counselors to carry-on, 
the field of camping will be doing 
its share in making the future worth 
anticipating. Let us not forget our re- 
sponsibility to counselors, for “as they 
are, so will campers become.” 
—The author is executive director of 
the Camp Fire Girls of Baton 
Rouge, La., and a camp director. 
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ROBISON ASSOCIATES 
in RECREATION 


Consultants and CAMPING 


Master Planning and 
' capital budgeting 

*% Organization, management, and 
program analysis 

* Community, clientele, and employee 
surveys 

* Camp selection, development, and 
financing 

* Activities planning and equipment 
determination 

: Staff and executive selection, 
compensation, and training 

* Promotion 

*% Over 40 years of active camp 
direction 

We welcome the opportunity 

your camping and management problems 

with you, at any time. 
ROBISON ASSOCIATES 
1764 Harding Avenue Altadena, Calif. 
Phone SYcamore 8-2242 or 
SYcamore 7-0729 


reuieu 








Suppliers of sects ond 
ees for or Sah BETS 


Your logical source for: 
Leather Craft e@ Braiding Materia! 
Basketry e Wood Sticks @ Looper 

feaving e@ Beadcraft @ Paper Raffa 
Totem Poles @ Mosaics e Plastics 
Art Supplies e@ Clay e Metal Craft 
Wonderwood e@ Metal Enameling 
Plaster Craft @ Woodenware ¢ Bird 
house Kits e Plycraft » Indian Craft 
e Shell Craft @ Feathers @ Models and 
many others. Our 25th year. 
WRITE FOR OUR 1959 CATALOG 


~R OW) 
els Ht Is Crafts 


om p fe 


* MORRISTOWN NEW JERSEY 





THIS BIG 
Illustrated Catalog of 


LEATHERCRAFT KITS, TOOLS, Etc’ 


Easy-to-Make Leather Purses, Gloves, 
Beits, Billfolds, Moccasins, Other Projects. 
Finest Quality Tooling Leathers, Supplies, 
Books, etc. COMPLETE STOCK — IMME- 
DIATE SHIPMENT. 


Attention METALCRAFT Hobbyists 


FREE. Catalog of Aluminum, Copper and 
Foil in Shapes and Sheets. Tools, Supplies 
and How-To-Do-It Books. Also Enameling 
Kilns, Supplies. 


J. C. LARSON CO. 820 So. Tripp Ave. 
Department 9019, Chicago 24, Ill. 


CAMPERS NEED 


America’s favorite 
lip balm 





For special 
prices to camps 
write 


Chap Stick Co., Lynchburg. Va. 


PYE ‘TRANSHAILER’ 
Fully Transistorized 
Megaphone . 


Weighing only 5 lbs., with a range ol 
more than ‘4 mile, this. electronic 
megaphone is adaptable to all camp 
needs. By using transistors, in place ol 
tubes, it is extremely rugged and fully 
portable. With normal use one set of 
batteries can be expected to last 6 
months. This is equivalent of 20,000 
ten-second messages. 


Pt 
Pye Corporation of America 


1149 RARITAN AVENUE 
HIGHLAND PARK. N. J. 











CRAFT LEADERS 


Inexpensive Plastic Molds 
For Plaster Casting 


Over 200 Molds Available 
Write For Catalogue 


HAZEL PEARSON HANDICRAFTS 





P. O. Box 193 Temple City, California 











BUYING GUIDE 


Fully illustrated with hundreds of art and 
craft items to help make your teaching 
easier results more exciting. You're sure 
to find a wide variety of items to fit your 
Write today for Teachers 


Buying Guide — free to instructors. 


DWINNELL 


ART & CRAFT SUPPLY 


every need. 


Dept. C-59 
2312 National Road 
Wheeling, W. Va. 














Dress up your camp with 
AVENARIUS 


CARBOLINEUM 


Beautifies and Preserves Wood 


STAIN — Beautiful 

rustic brown 

PRESERVER — Doubles: 

and triples the life 

of wood 

TERMITE STOPPER — 

Saves valuable struc- 

tures 

Apply anywhere — spray, brush or por dip 
CARBOLINEUM WOOD PRESERVING CO. 

Dept. C, Milwaukee 9, Wisconsin 


{[ amping pasa 





EQUIPMENT ° SERVICES 


Write to Department of Home Eco- 
nomics Services, Kellogg Co., Battle 
Creek, Mich., for a recipe book, “In- 
troducing Kellogg’s Corn Flake 
Crumbs.” Each recipe gives the re- 
quired amounts for 20 and 100 serv- 
ings. 


Wes-Tex has brought out for hand 
dishwashing a Liquid Controller to be 
attached to kitchen faucet. The device 
draws a measured quantity of “De- 
tergo” and mixes it automatically with 
the desired proportion of water. De- 
tergo is packed in 5 gallon containers 
for use with the proportioner. Write 
for particulars to Wes-Tex Chemical 
Co., 287 E. 3rd St., Mt. Vernon, N. Y. 


Hoosier Tarpaulin and Canvas 
Goods Co., Inc., P. O. Box 574, 1302- 
10 W. Washington St., Indianapolis 6, 
Ind., has published their °59 catalog. 
It describes their tarpaulins, athletic 
and sporting canvas products, pool 
equipment, tents and space structures. 


Mutual Life Insurance 
free to camp direc- 
“Psychology Fold- 
ers,” leaflets written by Dr. S. June 
Smith to aid in understanding and 
helping children, and a set of safety 
posters. In writing for either or both 
sets, give name and address of your 


Educators 
Co., is offering, 
tors, their set of 


camp as well as your own. 


Guidance in selecting science ma- 
terials and projects is offered without 
obligation by the Science Materials 
Center, a Division of the Library of 
Science, 59 Fourth Ave., New York 
3. An education service department, 
headed by Hy Ruchlis, former teach- 
er, author and co-author of television’s 
“Mr. Wizard’s Experiments in 
Science,” has been established to fur- 
nish recommendations and advice. A 
catalog describing science kits, ma- 
terials and projects will be mailed 
free, upon request. 


Fulton Cotton Mills makes all types 
and sizes of tents to your specifica- 
tions. In addition, they offer a catalog 
describing their line of tents and can- 
vas covers. Write Fulton Cotton Mills, 
P. O. Box 1726, Atlanta 1, Ga. 


A new 16mm sound film on tram- 
polining and diving, called “Whatever 
Goes Up...,” is available to camps 
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SUPPLIES 


from Nissen Trampoline Co., 200 A. 
Ave., N.W., Cedar Rapids, Iowa. The 
15-minute film features expert and 
Olympic diving champions, and the 
Nissen team that appeared at the 
Brussels World Fair and the German 
Turnfest. 


A craft project that produces a real 
canoe for campers to use is provided 
in the Kayak Kits. Kits contain pre- 
shaped aluminum ribs, parts, paint 
and instruction. Send a postcard for 
free literature to Lac du Nord Kay- 
aks, Box 107-L, Park Falls, Wisc. 


A new item for swimming pool fun 
is offered by Jayfro Athletic Supply 
Co., P. O. Box 1065, New London, 
Conn. It is their portable aluminum 
water basketball standard. A rear ex- 
tension weight for balance eliminates 
permanent installation fixtures. Write 
to Jayfro Athletic Supply Co., P. O. 
Box 1065, New London, Conn., for 
information on this or other items of 
athletic equipment. 


Free trial samples of food items and 
free menu recipes are available from 
Continental Coffee Co., 2550 N. Cly- 
bourn, Chicago 14. The company 
manufactures and distributes in large- 
quantity packages such foods as: soup 
mixes, lemonade and orangeade mixes, 
hot chocolate powder and concentrate, 
salad dressings, dessert mixes, etc. 


A new concept in tent design, the 
All-Strut Tent, has been brought out 
by R. A. Humphrys’ Sons, Inc., 1241 
Carpenter St., Philadelphia 47, Pa. 
The All-Strut Tent is supported by 
aluminum tubes and is of streamline 
quonset design to withstand winds. It 
comes complete with metal pegs, guy 
lines, detachable floor, screened win- 
dow and door and canvas carrying 
bag. Contact the firm for additional 
information. 


A distinctive feature of Speedi- 
Mash, an instant mashed potato prod- 
uct, is the blending of milk crystals 
with the potatoes before dehydration 
making it necessary to add only water 
for table preparation. The #5 can con- 
tains 60 portions, at a cost of $.0208 
per serving. For more information 
write S. Gumpert Co., Inc., 812 Jer 
sey Ave., Jersey City 2, N. J. 
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THE BIRDETTE 
12 Birds to Paint 


A creative project for camp, school, 
hobby groups. Ideal for nature study. 


Easy to assemble and 
decorate with 
Tempera or * Namel 
Paint 
$] ‘95 per dozen 

(Painted bird includ- 
ed if this ad sent 
with order.) 


Write today for free catalog. 


The HANDCRAFTERS 


82C Brown St. Waupun, Wis. 











Write IVY CORPORATION, 
Montclair, N. J. for 
FREE POSTERS 11"x 14" 


illustrating and describing 


POISON IVY 


STOP SCRATCHING! This tannic acid treat- 
_ment for ivy, oak or sumac poisoning is 
gentle and SAFE for children and adults, 
quickly dries up the blisters — often within 
a day. 


(CAVY-DRY ) 


Lotion or Cream 
and IVY Super DRY 

















INDIAN CRAFT 


Send for 40 Page Illustrated Catalog 


Supplies 


for all 





1/ANCO 


GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE, Dept. C-58 
BROOKLYN 20, N. Y. 

GE 6-3287 


— oe a oe ee ee ee ee ee oe oe oe 
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TO 
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CAMPERS MEDICAL 
EXPENSE PLANS 


Flexible day and resident plans 
e Staff members may be in- 
cluded @ Travel coverage @ 
Low cost @ Emergency den- 
tal care @ Tuition refund 


MUTUAL LIFE INSURANCE CO. . 
E. A. Kenney, Exec. Dir., Special Risks Dept. ff 
4 14 S. Wycombe Ave., Lansdowne, Pa. i 


MEMBER ACA 
Beem ee es ee ee es a ss I 





American School Supply, Inc. 
“American Flag Headquarters” 


Manufacturers of 
Painted-Flocked and Embroidered Emblems 
TEE SHIRTS - SWEATSHIRTS 

PENNANTS - EMBLEMS 
HEAD KERCHIEFS 


FLAGS & BANNERS 
934 MAIN AVE. PASSAIC, NEW JERSEY 


GREGORY 2-3752 











NO-SAG COTS 


ELIMINATE YOUR 

COT PROBLEMS 
Spring made of Sturdy High Tempered 
Steel. Will not cave in center. No side 


helicals to come loose. Also made in 
Double Deckers. 


Write for Price List NS 








CQ. 


rk 5, N.Y. 


EQUIPMENT 


Arventrly ANITARY 


ES SOS ee ae oe ae 


New Y ¢ 





KEN-KAYE KRAFTS CO. 


EVERYTHING FOR | (eethcccrats 
THE CAMP Woodencraft 
CRAFT SHOP 


Pottery 





Painting 
Supplies 

Feit 

Models 

Enameling 
Supplies 

Craft Lacings 

Kilns 

Motor Tools 

Basketry 

Cane 


867 WASHINGTON STREET 
NEWTONVILLE 60, MASS. 
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CLASSIFIED ADVERTISEMENTS 











Help Wanted 


Help Wanted 


Positions Wanted 





CAMP COORDINATOR — College graduate, 
age 30-50 for year round job. To coordi- 
nate: resident camp for 1000 girls; Troop 
camping — 8,000 girls; Day Camping — 
1,000 girls. Must have skills in administra- 
tion, organization and ability to work 
with a budget. Supervise seasonal Camp 
Director and two maintenance men. Write 
to: Girl Scout Council of Greater St. 
Louis, 417 No. 10th St., St. Louis 1, Mo. c 


COUNSELORS: Waterfront, unit heads, 
campcraft, pioneer, Teepee Village and 





general counselors. 8 week camp. Write, 
Camp Fire Girls, 34 N. 8th St., 
Pa. 


Reading, 
bedef 





YEAR-ROUND opening for experienced, fe- 
male, associate director. Program and or- 
ganizational responsibilities during camp- 
ing season. Travel on promotional activi- 
ties during fall and winter. A leading 
North Carolina private girls camp offers 
fine opportunity for permanent situation. 
Write, giving full details to: Baxter 
Haynes, Camp Ton-A-Wandah, Henderson- 
ville, N. C. de 
RAQUETTE LAKE GIRLS’ CAMP 
Applications invited for head waterfront 
(ski, sailing, tripping,) tennis, athletics, 
trampoline, golf, fine arts. Established 
Adirondack girls’ camp. Brother camp 
across lake. Attractive compensation for 
qualified personnel. Write: 966 E. 23rd St., 
Brooklyn a ie Be de 


BURR , OAKS CAMP for girls | in ‘Southern 
Wisconsin has openings on its staff for 
qualified counselors (men or women) in 
sailing, swimming, canoeing, music, na- 
ture, rifiery and riding. Give full details 
in first letter. Burr Oaks Camp, 717 West 
Sheridan Road, Chicago 13, Ill. de 
COUNSELORS: Leading boys’ summer 
camp in Maine. Archery, athletics, canoe- 
ing, drama, nature, photography, riding, 
rifiery, swimming, water skiing, general. 
Reply to Director, 71 Hix Ave., Rye, ab § 

abcde 








GIRLS’ CAMP IN MAINE has openings on 
staff for ARC waterfront, canoeing, head 
athletics, head tennis, music, head arts 
& crafts. Applicants must be 21 years of 
age with previous camping experience. 
Write Box 658. bede 


ASSISTANT DIRECTOR, 24+. Girl Scout 
Camp near New York. Administrative ex- 
perience. 10 weeks. Camp Division, 133 r 
62nd St.., New York 21. 


GIRL SCOUT CAMP near Butler, Pa.. has 
openings for waterfront directors, unit 
leaders over 21, counselors over 18 and 


dietitian. Write Girl Scouts, Butler, a 
cde 


FULL- ‘TIME POSITION, ‘male, “program di- 
rector with resnonsibility of directing a 
co-ed camp iw the summer. Position 
available Se, ver or thereafter. Please 
provide experieuce and educational back- 
ground. Write Wilbur A. Joseph, Brashear 
Association, 2005 Sarah St., Pittsburgh 3, 
Pa. def 








ROCKIN’ R RANCH 
Waterfront director and counselors, ex- 
perienced for teen-age boys’ ranch camp 
in Western Michigan. Riding, swimming, 
archery, general athletics. Write: Manager, 
Rockin’ R Ranch, _ Custer, Michigan. e 


CAMP SOMERSET : for Girls in Maine has 
openings on staff for swimming instruc- 
tors (ARC), sailing, water-skiing, riding. 
Applicants must be 21 years of age with 
previous camp counseling experience. Sal- 
ary range $250 to $500 depending upon ex- 
perience plus transportation allowance, 
clothing allowance, etc. 150 campers and 
50 staff. Write Allen Cramer, 300 Central 
Pork West. New York 24. e 


Address replies to classified 
ads as follows: Box No. ; 
Camping Magazine, 120 W. 7th 
Street, Plainfield, New Jersey. 
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CAMP WANETA, Livingston Manor, N. Y. 
Counselors, male — physical-ed. Female — 
arts & crafts, also cook. Mrs. J. Depew, 
18 Linden St.. Great Neck, N. Y c,d 


CAMP KINNI-KINNIC for Girls in Ver- 
mont. CIT counselor, campcraft, canoeing, 
water-skiing, sailing, tennis, swimming, 
drama, arts & crafts, journalism. Room 
1807, 50 Broadway, New York 4. e 


PROGRAM COORDINATOR, 23+. Girl 
Scout Camp near New York. Supervisory 
experience. 10 weeks. Camp Division, 133 


E. 62nd St., New York 21. e 


NURSE AND GENERAL COUNSELORS and 
those with experience in boxing, wrestling, 
tripping and nature. Age 20 or over. Write 
giving full details to Keewaydin on 
113 Anton Road, Wynnewood, Pa. 


ENERGETIC MAN with following ‘to ‘rep- 
resent leading boys camp in Maine. Ex- 
cellent financial opportunities. Counsellor 
services not necessary. Write Box 675. d 


YWCA CAMP DIRECTOR—year-round job, 
camp 35 miles from Pittsburgh. Summer 
resident camping from June 28 through 
August 21. Winter program includes schoo! 
camping, CIT courses, weekends with other 
program groups. Pittsburgh YWCA, 405 S. 
Dithridge St., Pittsburgh 13, Pa. wh. 


COUNSELORS: mature counselors, ‘male or 
female, needed for New Hampshire camp 
for girls. Enrollment 60. Write Box 646. 

bcede 























JAYSON CAMPS 
MASSACHUSETTS BERKSHIRES 
Counselors: Brother-sister camps. Men or 
women: Swimming, canoe trips, riding, 
phys-ed majors, industrial arts, general. 
Men: Sailing, pioneering. Women: Pianist, 
play popular by ear, expert improvising 
and transposing; archery, tennis, drama- 
tics, costumes. Nurse. Write Box ~~ 

Greenwich, Conn. 


WATERFRONT DIRECTORS, assistants, 
CIT unit leader, cooks, general counselors, 
arts crafts leader, 9 week camping season. 
Write Greater Hartford Girl Scouts, 65 
Wethersfield Ave.., Hartford, Conn. d 


CAMP MANAGER WANTED 
Full time summer, part time off season. 
Family vacation center for cooperative ed- 
ucation and recreation, located near Clov- 
erdale, Mich. Camp capacity 200. Educa- 
tion and programming background with 
administrative skill required. Prefer West- 
ern Michigan or Chicago area resident. 
Present manager to retire in one year. 
Seeking person to assist manager this 
summer and take over in the fall. Send 
resume and phctograph to Leo Tanen- 
baum, 18 Chestnut St., Chicago. e 











Positions Wanted 





CAMP DIRECTOR, ass’t camp director, or 
program director and camp nurse. (Hus- 
band — teacher; wife — registered nurse) 22 
years camping, WSI. Family accommoda- 
tions necessary. Write Mr. & Mrs. David L. 
a 17 E. Prairie Pkwy., Brownsburg, 
nd. d 


YALE UPPERCLASSMAN. Aquatic school 
graduate. Three years waterfront experi- 
ence, one as waterfront head. Personable. 
Finest references. State salary. Steve Gil- 
ford, 641 Yale Station, New Haven, Conn. 

e 





CAMP DIRECTOR, female, desires year- 
round position with agency, private or 
school camping. Broad experience in all 
ereas of camping including administration, 
— program, supervision. Write Box 

e 





COLLEGE GRADUATE, female, with chil- 
dren ages 8 and 10, desires position as 
crafts instructor in co-ed camp. Experi- 
enced. 1636 Ruskin Rd., Dayton, Ohio. e 


COUPLE — dietitian, kitchen manager, 
baker, dessert maker. School and home 
economics experience. Fully capable of 
planning, ordering food, supervising kitch- 
en help. Mr. & Mrs. Bradt, 81 Montrose 
Ave., S. Orange, N, J. SO 3-4979. e 





BOARD PEDIATRICIAN wants to serve as 
&@ camp physician for a two week period 
in camp within 350 miles of Chicago. Write 
Box 676. d 
COLLEGE MAN, 2 summers camp coun- 
selor experience. Mike Parres, 137 East 
Shaw Hall, MSU, East Lansing, Mich. d 





Camps for Sale 





1,200 CAMPS & SITES — $15,000 & UP 


One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferréd, to Mr. M. Otto Berg 


NATIONAL BUREAU OF 
PRIVATE SCHOOLS 


5922 Sth Avenue, N. Y. C. 36 MU 2-8840 
tf 


CENTRAL VERMONT, hillside farm-camp. 
Accommodates thirty children, more suit- 
able for younger ages. Forty-five acres. 
Brook-fed swimming pool, riding ring. Old, 
modernized farmhouse used for year-round 
living. Also operated as poultry farm, gar- 
= produce, Christmas trees. Write — 


Main 


NEW HAMPSHIRE: Capacity 40. 
lake 


building, cabin, can expand on 12 

shore acres. Well-equipped. 
ROBERT MAC DONALD, REALTOR 

White River Jct. Vermont e 


NEW. YORK co-ed, 140 miles from NYC. 
100 acres, mostly woodland. 6 acre campus, 
athletic field, tennis court, !'4 mile water- 
front. Completely equipped for 50 campers 
and staff. Write Box 679. e 


WISCONSIN GIRLS CAMP FOR SALE 
3000’ frontage on 2 lakes. Many extra nice 
buildings, fully equipped. Over $200,000 ac- 
tual cost. Widow will sell for only $85,000. 
Terms to qualified parties. Have several 
others. Tyler Realty & Investment Co., 
4760 Grand River, Detroit 8, Mich., or call 
collect TYler 7-0333. 

LONG ESTABLISHED prestige girls’ camp 
in Adirondacks. Accommodates 100 camp- 
ers. 75% enrolled for 1959. Director wishes 
to retire. Will continue for one season 
if desired. Write Box 649. abcdef 


HUNTING AND FISHING CAMP 
Two bedroom camp, kitchen, bath & liv- 
ing-room. Completely furnished including 
new TV and new boat, gas stove, refriger- 
ator, electricity, telephone. Located on 
north shore of Rangeley Lake. Complete 
including all necessary blankets, linens, 
dishes, etc. Price $2995. Six year finance 
with low down payment. Write: S. C. 
Noyes Co., Rangeley, Maine. 


CAMP SITE, about 30 acres, secluded area 
near Bucks Co., Pa. 4 buildings, some of 
stone, including large barn. All in good 
repair. Electricity, plumbing, furnishings. 
Pond, woods, orchard. Bargain $16,500. Low 
taxes, approximately $50 per year. 100 
miles - New York; 45 miles - Philadelphia. 
Sale or partnership. E. Kaufman, 21 
llth St., New York 3. Evenings phone 
CHelsea 2-8422. e 


WARREN CO. desirable place for boys’ or 
girls’ camp. 700 ft. elevation. Swimming, 
stream, springs, woodland acreage and five 
buildings. Old Orchard Farm, R.D. 21, 
Box 280, Oxford, N. J. c,d,e 


CONSULTATION. SERVICE & SALES 
WITH WHOM CAN YOU TALK — 
When you want to: Buy or sell a camp — 
Get an evaluation: Analyze your budget? 
Our 40 years of camp experience may help 
with your problems — confidential, of 
course. 

WILLIAM V. DWORSKI ASSOCIATES 
245 McKinley Ave., New Haven 15, ae 
cd 
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Camps for Sale 


WE CAN SELL YOUR CAMP 


Michigan Wisconsin Minnestota Illinois 

Children’s Summer Camps. We have defi- 
nite qualified buyers for any size camp, 
in any location in the above States. Any 
correspondence or discussions we may 
have will be in the strictest of confidence 
and we will conduct the process of selling 
in such @ manner as not to interfere with 
your camp season in any way. If you have 
considered selling — why not write or call 
now — Collect (Tyler 7-0333). A. J. Ditzik, 
Tyler Realty & Investment Co., 4760 Grand 
River, Detroit 8, Michigan. tf 








Camps for Rent 


PHYSICAL EDUCATION 
have ideal resort spot which can be con- 
verted into a beautiful camp site. No 
money necessary, will work on profit-shar- 
ing basis. Write Irving Ashen, 6525 

Francisco, Chicago 45. de 








Services 





CAMP CONSERVATION PLANS 


My conservation plan for your camp will 
stimulate programs and pleasure. 
Milford C. Howard, Forester 
Forest and recreation property consultant 
24 Evelyn Road, Port Washington, N. Y. 
30 years experience Oklahoma and east. 





Kitchen & Dining Room 
Equipment for Sale 





COMPLETE FOOD SERVICE EQUIPMENT 


Available from large stock—new and re- 
built dishwashers, ranges, ovens, tables, 
chairs. Tremendous inventory Shenango 
China, new-used-mixed prints. Visit our 
showroom or write listing your needs. 
Connor Brothers, Inc., 370 Main St., Hart- 
ford 3, Conn. JAckson 2-3216. defk 


GARLAND COMMERCIAL OVEN for liquid 
gas. 6 burner, 2-oven, 1-broiler, 1-grill, 
large tank and meter. Used very little, per- 
fect condition, all for $300. Copeland re- 
frigerator compressor, 2 h-p., single-phase 
with Bush blower, starter and all controls 
for box 15’ x 15’ x 6’6”’ or less. Perfect con- 
dition, complete $250. '!4 h-p. refrigerator 
compressor with controls, $75. General 
Electric motor 5 h-p., 3-phase, 220-440 
volts, 1735 r.p.m., excellent condition, $50. 
Allis-Chalmers electric motor, 712 h-p., 3- 
phase, 220-440 volts, 1150 r.p.m., with 4- 
sheave pulley, magnetic relay and starter. 
Perfect condition, all for $85. G. E. motor 
3 h-p. 3 phase, 220-440 volts, excellent con- 
dition, $35. John Piekarski, 373 Central 
Ave., Scarsdale, N. Y., Tel. SC 5-1477. e 





CLASSIFIED ADVERTISING RATES 
20¢ per word; min. $4.00 


Box Service, if desired — 


$1.50 per insertion 


POISON IVY 


AK + SUMAC 
Zotor is unconditionally guaran- 
teed to stop your poison ivy itch 
instantly—then red rash starts to dis- 
appear. Get Zotox at,druggist today! 
INSTANT RELIEF WITH 


[76M KGD*< 
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ONCE IN A LIFETIME OPPORTUNITY 
Excellent Camp Site for Boys, Girls or Adults 


7 miles north Delaware Water Gap. Apprexi- 
2500 feet frontage on Delaware 
accommodation for over 100 


180 acres in the Kittatinny Mountains, 
mately 25 acres cleared, level land and lawns with 
River. Completely equipped, ready to move in. Present 
can quickly expand to accommodate over 300. 


recreational building, excellent boating, swimming 


dining hall, 
Buildings equipped for all year use. Own 


swimming pool. 


main house, 


Cottages, 
7 Outdoor 


and fishing. 

water supply. 

Priced for quick sale; asking $175,000. Cash required $50,000, Immediate possession, 
Excluswely through 


STERN & DRAGOSET, Realtors since 1929 
54 MAIN STREET WOODBRIDGE, NEW JERSEY 
ME 4-5500, ask for Mr. Wm. A. Wright 





EVERYTHING FOR YOUR WATERFRONT 
AND SWIMMING POOL PROGRAM 
ALUMINUM-FIBERGLASS DIVING BOARDS 
POOL CLEANING EQUIPMENT OF ALL TYPES 
LIFE SAVING AND WATERFRONT EQUIPMENT 
CHECKING PINS AND TAGS 
COLORED BATHING CAPS 
4000 ITEMS—Write for our new complete catalog 
WE MANUFACTURE EVERYTHING BUT THE WATER 
ADOLPH KIEFER & CO. 
2045 RAILROAD AVE. GLENVIEW, ILL. 


Leading Manufacturers and Distributors of Aquatic Supplies 
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AFTER TAPS 


. . . the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed—of this wonderful 
thing called camping. 


New Intellectualism Challenges Camping 


By Dr. Robert G. Havighurst 


T SEEMS probable that summer and the summer camp 
will become a subject of controversy as the New 
Intellectualism runs its course during the next few years. 
Schools are turning to the gospel of hard intellectual 
effort. Home work is increasing. Summer schools are be- 
coming popular, not for the student who has failed a 
course and must make up a graduation credit, but for the 
talented student who has done well in school and must 
do even better. The 12-month school has been proposed 
by some educators. The New Intellectualism is here. 
What will this mean for camping? The nation’s camps 
will not have to fold their tents and douse their campfires 
for lack of campers. Not with 40 percent more 12-year- 
olds this year than last, due to the post-war increase in 
the birth rate that began in 1947. But the philosophy of 
camping will be called upon to defend itself more than 
ever before. 


Image of the All-American Boy 


Will the image of the All-American boy change from 
that of a husky youngster playing a game in shorts and 
T-shirt to that of a spectacle-wearing boy in a clean white 
shirt doing “research” in the public library? If some of the 
New Intellectuals have their way, this is what might hap- 
pen. For them, youth is a time to cram the mind with 
mathematics and science and to push through college as 
fast as possible in order to join the growing army of engi- 
neers and research scientists. 

This attitude could conceivably do a lot of damage to 
the traditional American idea that childhood and adoles- 
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cence are good things in themselves, to be enjoyed in 
their time just as adulthood is good and is to be enjoyed 
in its time. The notion that life is a grim thing, with child- 
hood and adolescence a hurried and harried preparation 
for it, has received a good deal of support during recent 
months. 


Balance of Mind and Bedy 


At this point the Camping Movement should come into 
the controversy, arguing for a balance of cultivation of 
mind and body. It may be far better for a boy or a girl 
to have a happy, healthy summer camp-experience than to 
get an extra credit toward graduation by going to summer 
school. 

No doubt some schools have not challenged the bright- 
est children adequately, but the answer to this problem is 
to give them a stimulating and rich education that re- 
quires work, but not endless toil. The work week of a 
child does not have to be 40 hours in order for him to 
get a good education. 

People who understand the values of camping also un- 
derstand the importance of living each month and each 
year of childhood and adolescence without hurry, of mix- 
ing work and play, of growing up slowly and surely to a 
competent, confident adulthood. 


—Dr. Havighurst is Professor of Education and Chairman 
of the Committee on Human Development, University 
of Chicago. Excerpted from a talk at the ACA Chicago 
convention. 
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Bam 


é 


Melamine 


belongs 


here! 


.. . because this dinnerware is practical. It resists chipping and cracking . . . is virtually unbreakable. It washes easily. 


It cuts down noise in the dining room. And the fresh new patterns and colors make it the choice of budget-minded 


camp directors as well as the choice of J out of 4 housewives, the fashion-minded housewives. 


Made with scientific precision, dinnerware 
of melamine is available in lines produced 
by well-known manufacturers specifically 
for use incamps, institutions and restaurants. 
Send for REE booklet: The care and handl- 


ing of Institutional Meiamine Dinnerware 


—MORE PROFIT ...OR MORE LOSS? 
Camping Magazine, May, 1959 


Melontue 


PLASKON® Melamine Molding Compound 
used in the manufacture of melamine 
dinnerware, is supplied by: 


Plastics @& Coal Chemicals Division 

ALLIED CHEMICAL CORPORATION 
40 Rector St., New York 6, N. Y. 

In Canada: Allied Chemical Canada, Lid. 

1450 City Councillors St., Montreal, Canada 





CAMPERS GO OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beverage Bases 








Save money on paper 
cup requirements 


tps 
yourselt Onange 


SE CAWavA DRY , 
ORANGE F 
ao DRINK 


e Assured Acceptance GC 
e Economical Purchasing -_ % 
CMtore— Yume 


e Guaranteed Quality 


e Simplified Preparation Just mix 1 plus 5 plain water! 


ONLY $29.95 del. 


CANADA DRY CORPORATION 
100 Park Avenue, New York City 


iti } 
*KNo additiona Phone: LExington 2-4300 


sugar required. ~ 





